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Introducing the new camp champ! 


Boys like Pete are sometimes a problem — re- 
served, hard to interest in group activities. But 
you, who understand boys, know how to bring 
him out of his shell. Give him a sport that cap- 
tures his imagination. Give him an even break 
with his more athletic companions. 

Riflery is one sport in which all boys and girls, 
regardless of physical size, can compete. Win, 
too, if they work at it. And what kid doesn’t 
long to shoot like the legendary heroes whose 


—— Remington ‘‘Matchmaster”’ 
Model 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle. 
Convertible for hunting. 


**Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Conn. 


marksmanship made America great! 

You can start a riflery program for surpris- 
ingly little outlay. A few Remington Model 513T 
“Matchmaster” or Model 521T rifles, targets, 
ammunition and a safe place to shoot are all 
that’s needed. 

am * + 
Remington has free literature and information 
to help you get started. Just clip and mail the 
coupon below. 


Remington 


p--—-----—----------- 


Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 
Bridgeport 2, Conn. 

Please send free literature giving{full informa- 
tion about what is needed to get a riflery 
program under way. 


Name 





Address 





City 
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FIRST came beef base. Then came chicken 
base. Now comes the third great base for the kitchen— 
Gumpert’s new White Sauce Base! 


Gumpert follows a chef’s own recipe, selects the 
finest of ingredients—does all the tedious work of preci- 
sion measuring, split-second timing, careful watching. 

The base needs no refrigeration—just add liquid and 
cook briefly while stirring. Make any consistency, from 








ie BASLE 


is here in convenient, packaged form! 


very thin to very thick—enough fora special order dish or 
a big supply. You always get a velvety smooth roux that 
will blend superbly with any recipe ingredient you add. 


When Gumpert’s White Sauce Base was field tested 
in key kitchens around the country, chefs were skepti- 
cal until they actually used the product and tasted the 
results. Now they're sold 100%. You will be, too, if you 
just test it with any recipe calling for a white sauce. 


TRY IT WITH ANY OF THESE TYPICAL RECIPES * Shrimp a la Newburg « Chicken in 
Curry Sauce ¢ Beef Stroganoff * Oyster Stew * Chicken Pot Pie 


Gumpert’s 
new white 

sauce 

$. GUMPERT CO., INC. bas € 


Jersey City * Telephone: Oldfield 6-4800 


Chicago * Houston * San Francisco 


CAMPING MAGAZINE 


PHONE, 
WIRE OR 
MAIL 
COUPON 
TODAY 


SEND FOR FREE RECIPE CARDS AND DETAILS OF 


SPECIAL INTRODUCTORY OFFER 


S. Gumpert Co., Inc. 
812 Jersey Avenue, Jersey City 2, N. J. 


[] Please send White Sauce recipe cards. 


NAME TITLE 


() Have salesman call with details of introductory offer. 








ESTABLISHMENT. 





AnHMerccec 





City. 








it’s Wonderful... 


it’s Marvelous 
WHAT IT WILL DO 
FOR YOU... 

CUT 

COSTS, 

TOO! 


' $325.00 
Model VC 


Complete — 
saladmoker, 
cutting disk, 

shredder disk 


univex © 
Ht 


vegetable cutter 


AND 


cheese shredder 
A “Jack-of-all-T rades”’! 


Cuts... Slices... All Vegetables! ¢ Onions 
for Onion Rings « Cabbage for Cole Slaw « 
Lettuce, Cucumbers, Tomatoes for Good- 
Looking Salads « Peppers, Carrots, Beets for 
General Servings and Soups « Shreds.. . 
Cheeses for Pizza, other uses. 
Job after job, you'll like it more... be 
amazed at its tremendous versatility and 
easy operation. 
FABULOUS FEATURES 
@ Adjustable cutting disk cuts up to 
° g” thick. 
@ Portable ... plugs in anywhere. 
@ Stainless steel construction. 





Prices from $255.00 to $325.00 


MACHINE STANDS 


Mode E240 Model EIA 
60.00 $32.00 $41.50 
Galvanized Galvanized Galvanized . 
In vorious sizes and heights Gal. and Stainless . . . 
mobilizes mixers, scoles, meat choppers, slicing machines. |. ; 
forte ee 


4 
ac 


es slightly higher in the West and Canada 
; - 


Pric 
Your Biggest Vegetable Cutter Buy: 


UNIVERSAL *° 
INDUSTRIES 


DEPT. |, 87 FELLSWAY, SOMERVILLE, MASS. 


CANADIAN DISTRIBUTOR: ot 
CROWN ELECTRICAL MFG., LTD., BRANTFORD, ONTARIO U5 
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FINALLY - 


THE POISON 


PLANT PROBLEM 


GAN 
BE SOLVED 


AQUA IVY" offers 
two-way plan—FREE! 





Here’s how the plan works 


PREVENTION — Aqua Ivy will provide—free— 
quantities of its informative booklet “Facts You 
Should Know About Poison Ivy and Poison Oak”. 
This booklet explains the poison plant problem, 
and how Aqua Ivy Tablets were developed to pro- 
vide immunity to poison plants. It also includes 
research findings, clinical documentation. 


Include This Booklet In Your Pre-Season 
Mailing To All Camp Parents 


RECOGNITION — Aqua Ivy will also send, free, 
this new poster which illustrates poison plants, 
tells how to recognize them, describes where 
and how they grow. Thus, those campers who 
are still susceptible (because they haven’t taken 
Aqua Ivy Tablets) may learn to avoid contact 
with poison plants. 


Exhibit This Poster Prominently 
Where All Your Campers Will See It 


Here’s all you do 


Just fill out the coupon, and indicate the quan- 
tity of folders and posters you require. And tell 
us where you want this material shipped. 








SYNTEX CHEMICAL COMPANY, INC., DEPT. CM-1 
P.O. BOX 117, NEW YORK 11, N.Y. 


Please rush the following quantities of Aqua lvy folders 
and posters. _..__.__-_— folders EE ———— 


Camp Name 





Address 





City Zone State 





Director's Name 
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*WHAT IS AQUA IVY? AQUA IVY is a tablet that 


provides remarkably effective protection-from-within 
against poison ivy and poison oak. Taken before 
the poison plant season starts, Aqua Ivy Tablets 
can give your Campers season-long immunity 

to poison ivy and poison oak. Aqua Ivy Tablets 

are proven effective, proven safe, even for children. 











ONE PURCHASE 
SETS UP YOUR 
COMPLETE 
CAMP DARKROOM! 


The BESELER 


DREAM DARKROOM 
OUTFIT 





Taking pictures ranks +1 in camper popularity across the country. 
Vaking pictures will become your campers #1 activity if you 
provide them with the facilities to enjoy the creative thrill of making 
their own pictures come to life. It’s simple . . . and inexpensive too 

_ with the Beseler Dream Darkroom Outfit. 
The Outfit has everything you need to setup your complete camp darkroom, includ- 
ing: The Beseler 23C Enlarger” @ 4° Besion Lens @ 214" x 214" Negative Carrier 
@ 35mm Negative Carrier @ 21%" x 3'%4'' Negative Carrier @ 8° x 10” Easel 
Adjustable Roll Film Developing Tank @ Set of Variable Contrast Filters @ Three 
8’ x 10° Enlarging Trays @ Package of 8’ x 10° Variable Contrast Paper 6 
interval Timer @ Darkroom Thermometer @ 1 Bottle of Film Developer @ 1! 
Bottle of Paper Developer @ 1 Bottle of Fixer @ 2 Stainless Steel Film Clips ¢ 
2 Print Tongs @ Graduate @ Darkroom Safelite @ Film Squeegee @ Package 

of Print Drying Blotters @ Enlarger Cover. 


if purchased separately this equipment would cost you $287.00. With the Beseler 
Dream Darkroom Outfis your cost is only $195. ($199. Denver West) 


*The Beseler 23C has proven the ideal enlarger for youth groups. Single set 
condenser system means negatives from 8mm to 2!4” x 314” can be used with- 
out buying or changing costly additional condensers . . . its scientific design 
guarantees smooth, safe operation ... its rugged construction gives you years 


and vears of trouble-free service ... and it’s GUARANTEED FOR LIFE! 
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: CHARLES 
BESELER 
, WRITE TODAY N y “Sa COMPANY 
fee FOR FREE COPY OF 
' “FUN IN THE - 246 So. 18th St., East Orange, N. J. 

DARKROOM” =! 

AND NAME OF 
YOUR NEAREST ! Wome 
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Please send complete information on 
Beseler Dream Darkroom Outfit. 





BESELER 


FRANCHISED Address 








City 


Name of Camp 
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BOOKS FOR CAMPING 


Camp Waterfront Programs 
and Management 

By Richard H. Pohndorf, -Associa- 
tion Press, 291 Broadway, New 
York 7, $7.50. 

This manual shows how to or- 
ganize, administer and _ conduct 
camp aquatic programs. It covers 
the selection of the aquatic director, 
staff procedures of training and su- 
pervision, waterfront discipline and 
guides to successful waterfront man- 
agement. Waterfront layout, pro- 
gram_ activities including rowing, 
canoeing, sailing, skiing and seaman- 
ship, and health and safety stand- 
ards are described. Many _illustra- 
tions are used to clarify topics dis- 
cussed. 


Recruitment of Recreation Personnel 

American Assn. for Health, Physi- 
cal Education and Recreation, 1201 
16th St., N.W., Washington 6, D. C.. 
$1.00. 

This 44-page booklet reports on 
the 1958 National Conference of 
AAHPER, giving the main addresses 
and critiques of the four workshops 


The Nature Program at Camp 

By Janet Nickelsburg, Burgess 
Publishing Co., 426 S. 6th St., Min- 
neapolis 15, Minn., $3.50. 

Sub-titled “A Book for Camp 
Counselors,” this book — discusses 
what nature study is, the attributes 
of a nature counselor, and ideas for 
nature program at resident camps, 
day camps, child care centers and 
camps for handicapped children. The 
bibliographies list books for _ pro- 
gram, nature study and leisure read- 
ing, and recording for use in pro- 
gram. 

The Nature Program at Camp is 
the latest book in the Camping 
Series published by Burgess. with 
Barbara Ellen Joy and Marjorie 
Camp as Consulting Editors. 


Let Us Go Camping Together 

Girl Scouts of the U.S.A. 830 
3rd Ave., New York 22, 25¢. 

The purpose of this booklet is to 
introduce the novice camping-trip 
leader to the seven basic skills of 
camping and to make suggestions 
for planning ahead and things to 
make in advance of the camping 
trip. Intended for Scout troop lead- 
ers, it will be of value to camp 
counselors as well. 
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AND SHORT SUBJECTS 
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“Summer Camp 


offices conveniently located for quick, personal service 


WILMETTE, ILLINOIS — 1144 Wilmette Ave. 
Alpine 1-3889 * Chicago: BRiargate 4-0510 


NEW YORK CITY — 202 East 44th Street 
MUrray Hill 2-7727 


BOSTON, MASSACHUSETTS —161 Massachusetts Avenue 
KEnmore 6-1663 


DALLAS, TEXAS —1414 Dragon Street 
Riverside 1-4071 


ATLANTA, GEORGIA —277 Pharr Road, N.E. 
CEdar 7-0341 


HOLLYWOOD, CALIFORNIA — 5625 Hollywood Boulevard 
HOllywood 3-4858 


PORTLAND, OREGON —2129 N.E. Broadway 
ATlantic 1-1291 


SALT LAKE CITY, UTAH 
Deseret Book Company, 44 East South Temple 
DAvis 8-8191 


CAMPING MAGAZINE 


RECREATION PROGRAWM 


Choose from our library of more than 2,000 outstanding 16mm 
feature films and short subjects . . . adventures, comedies, west- 
erns, mysteries, dramas, musicals, cartoons, sports, historical and 
inspirational pictures . . . movies from the greatest Hollywood 
producers through Films Inc. 


Order now to get the films you want when you want them. Send 
for your FREE desk copy of the latest silms Incorporated cata- 
log. Then select the titles you desire and fit them into your 
schedule of showing dates. ‘‘Easy-to-Book” forms are included 
in the back of the catalog. 


pictures also available! See special 
lens and screen plans on pages 12 and 13 of catalog. 


Arrangements may also be made for a special standby film to 
be used on rainy days or on special occasions on which you 


pay after you play. 


i - 


(address office nearest you) 


Please rush latest Fi catalog for use in planning 
my camp recreational program. 


Camp Name 
Location 


Director. 





Address 








"ee ee eS eee a ee ee ee oe oe << — = = as ae ae oe 
i 
i | ; i 
ae eee ee eee eee ee a a = oe ee =< = = ae 


7 





for Camp Foods that 
Build Good Will as 
they Satisfy Outdoor 


Appetites .. . specify 


SEIDEL 


Samples on 
Request to 
Directors & 
Dietitians 


CAMP SERVICE DIVI. 


beverages, prepared 


Seidel’s 
SION 
baking 


offers 


mixes, desserts, extracts, 
icings, toppings, 
products, canned chicken, fruit pre- 


serves, sauces, soups, etc. Send for 


meringue, meat 


your Portion Control Tables and 
Product Resumé. 


Trail Paekets® 


The original and stil] unequalled! 
Over 20 million servings _ sold. 
Choice of 40 different items (many 
with meat) in individual or multiple 
packs, including our New Kwik 
Shake, a chocolate flavored malt 
beverage and other unusual items 
for the coming season. Convenient! 
Tasty! Nutritious! Economical! 
Write for your Trail Packet Guide 


now. 


AD. SEIDEL 


and Son Incorporated 


2323 Pratt Bivd., Elk Grove Village, Ill. 
(Suburban Chicago) 


42 Lispenard St., New York 13, N. Y. 
(Eastern Branch) 
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LETTERS FROM READERS 





Convention Speaker Selection 


The appearance of Dr. Edward 
Teller as a featured speaker at the 
National Convention of our Associa- 
tion unavoidably carries with it the 
implied approval of Dr. _ Teller’s 
much publicized views as a leading 
proponent of continued nuclear test- 
ing and all-out preparation for nu- 
clear war. (No reference is_ being 
made to the contents of his speech 
at the convention itself.) 

A vital concern with the health 
and welfare of children impels us to 
express publicly our opinion that the 
selection of “The Father of the H 
Bomb” was most unfortunate. We 
know that we speak for a very large 
number of members of ACA when we 
declare our complete disagreement 
with the point of view with which Dr. 
Teller is most prominently identified, 

We urge as a general policy for 
future conventions that speakers be 
selected for special competence in a 
field related to camping rather than 
for their publicity or entertainment 
value. 

In every other respect we con- 
gratulate the convention § arrange- 
ments committee for a job very well 
done. 

Oliver Haskell, Region 7 
Gunnar Peterson, Region 5 
Herman M. Popkin, Region 4 
Dan Slater, Region 7 
Kenneth Webb, Region | 


Author's Reply 


May the following be printed as a 
reply to the comments of Julian Salo- 
mon in the January issue of Camp- 
ing Magazine on the use of copper 
sulfate as discussed in our book, 
“Handbook of Camp Maintenance”? 

Mr. Salomon’s comments on the 
use Of copper sulfate in the plumb- 
ing systems reflects a total and some- 
what overly constrained misinter- 
pretation. At no point, nor with 
even the remotest iota of suggestion 
or inference, is there a connotation 
of placing copper sulfate in potable, 
drinking lines. 

The chapter referred to, the par- 
agraph written, the sentences and 
phrases noted, concern’ themselves 
exclusively with drainage lines, not 
drinking water lines. 

Mr. Salomon expresses the opinion 
that chemicals of this type clog 


septic tank systems. It is my experi- 
ence and observation, reinforced by 
investigation, that copper sulfate has 
little action, if any, in clogging septic 
tank systems. Rather, septic tanks 
und drainage fields are seriously 
clogged by the tremendously in- 
creased use of dishwashing detergents 
containing trisodium phosphate, that 
drag along dissolved fat, rather than 
allow it to be caught in grease traps. 
There is no doubt that use of cop- 
per sulfate in drinking lines would 
be, to say the very least, dangerous. 
This is never done. 
Alan A. Nathans, author 
Handbook of Camp Maintenance 


Paint Bargain? 


We are submitting copy of a sales 
letter received from a paint company 
regarding a special sale of paint. We 
believe that our address was obtained 
from the listing of the Directory of 
the American Camping Association. 

We are also enclosing an article 
from a purchasing research magazine 
which is self-explanatory. It is obvi- 
ous that this information should be 
available to camp committees, etc. 

Executive Director of 
a Girl Scout Council 


The article from the purchasing 
research magazine says that letters 
very similar to the one referred to 
above have been sent to many con- 
sumers. As long ago as 1943 the 
company was being mentioned by 
the Better Business Bureaus of the 
country for its misleading paint- 
selling scheme. Analyses of the paint 
by some Bureaus showed an excessive 
amount of water as a filler and 
adulterant. 

In 1953 the Federal Trade Com- 
mission ordered the signer of these 
sales letters to cease and desist from 
misrepresentations in the sale of paint. 
Later, in 1954, he was found guilty 
on four counts in connection with 
violation of the F.T.C. order. 

Although the man sending out these 
sales letters died in December 1958, 
letters over his signature, and one 
similar to it, are still being received. 

The above synopsis of the article 
appears here so that readers may be 
alerted to the possibility of receiving 
such a sales letter.—Ed. 
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rowing seamanship 


canoeing sailing 


CAMP WATERFRONT 
PROGRAMS and MANAGEMENT 


THE CHARACTER DIMENSION 
OF CAMPING 
by Richard S. Doty 


From ten years of disciplined research 

a precise description of what happens when 
a camp sets out to make character outcomes 
deeper and more certain. And, new tools for 
all camps to be more certain that significant 
things happen to each camper. 

“This book provides an excellent basis for a 
re-examination of the total camp program in 
terms of its influence upon the camper.” — 
From an introductory comment by Reynold 
E. Carlson, Past President, American Camp- 


ing Association. 


$4.75 41407 


by Richard H. Pohndorf 


\n up-to-date waterfront manual for camp directors, 
waterfront staffs, swimming coaches, aquatics and 
camp training faculties in colleges, recreation per- 
sonnel in parks, municipalities and resorts, as well 
as students preparing for careers in this field. 

e Provides specific waterfront programs 
including seasonal and short-term pro- 
grams, counselor’s tools for understand- 
ing program outcomes and leadership sug- 
gestions for aquatic games. The programs 
cover rowing; canoeing and canoe trips; 
seamanship course and ratings; sailing; 
water skiing, developing artificial lakes 
and ponds. 

Covers fully general waterfront organiza- 
tion and administration including’ the 
selection of the aquatic director, staff 
procedures of training and _ supervision, 
public relations and publicity, waterfront 
discipline and guides to successful water- 
front management. 

Describes the layout, health and safety 
standards under ar we i wage ne tumes, equipment, props, role of the MC or 
cram should be operated. Gives standards | ringmaster, program planning and organiza 
Outlines activities to dramatize and give tion. Acts and stunts are classified according 
color to the program. to ability required. Includes elements of 
Includes 150 illustrations to clarify im- clowning and sample programs. A unique 
portant topics discussed in the text and comprehensive guide to one of the oldest 
guide the performances of aquatic person- and most popular forms of group entertain- 
nel. $7.50 +1405 | ment. $4.95 +1109 | 


as a 
TT, 








CLOWN ACT OMNIBUS 
by Wes McVicar 
An old hand at clowning presents complete 
plans for 269 original and traditional clown 
acts and stunts — explaining make-up, cos- 





$7.95 +1305 























sims pene The C.1.T. Kit 
5 tested manuals for pre-camp and in-camp training 
ADOLESCENCE and refresher courses. Available separately at the in- 
and DISCIPLINE | 


dicated prices or as a kit for only $4.50. (Special 
by Rudolph M. Wittenberg 
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price for 12 complete kits—$45.00. ) # 1053 
HOW TO BE A MODERN LEADER. Larry K. Frank intro- 
duces your staff to the modern, research-based con- 
cept of a reciprocal, circulating, articulated relation- 
ship (12 for $10.00) $1.00 21251 
IT’S FUN TO BE A COUNSELOR.Emily H. Welch helps 
your counselors feel the total spirit of camping. (12 
for $10.00) $1.00 +1295 
SOLVING CAMP BEHAVIOR PROBLEMS. J. Kenneth 
Dougherty helps on misbehavior, timidity, showoffs, 
stealing, homesickness, etc. (12 for $10.00) $1.00 +58 
CAMP COUNSELORS’ MANUAL. New Revised Manual by 
Ledlie and Holbein. Expanded, up-dated, thorough 
guide to counselors’ specific responsibilities, skills, 
learning. (12 for $10.00) $1.25 <9 
TALKS TO COUNSELORS. Dimock and Statten’s classic 
training tool on leadership, interests, understanding 
the camper, developing higher values in camp. (12 
for $10.00) 75¢ 363 


written, everyday 
language guide to modern 
psychological and educa- 
tional concepts of discipline 
as a maturation’ process 
“ which reaches its most in- 
tense stage in adolescence. 
[he contents cover a wide range of top- 
ics under three major rubrics: The Chal- 
Adolescence: “Discipline” 
Methods: Toward Inner Balance and So- 
cial Reality. Camp counselors will find 
this an invaluable guide for helping nor- 
mal teen boys and girls grow up normal. 
ly and happily by achieving an inner dis- 
cipline that is the ultimate mark of 
adulthood. $4.95 +1390 


A vividly 
$5.95 21366 ; 
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Choose your FREE book now ... 


take any additional book of any price as your free bonus book 
when you order $15 or more of . just published and recent 


ASSOCIATION PRESS CAMP BOOKS 
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Send these Association Press books: 
___cop. of #1268 cop. of #1390 
cop. —_.cop. of #1397 
COP. —_.__cop. of #1406 
— *% —_—.cop. of #1407 

. of #1053 —.. 3 cop. of #1409 

a . of #1251 a. 

And, because I’ve ordered $15 or more of books above, send 
me as my additional free book a copy of f 


sia offer. 
. of #9 
. of #58 
. of 263 
. of #1033 














NAME —— 
ADDRESS ie 
CITY Zone _____ State 

| Payment herewith -) Please send bill 


ASSOCIATION PRESS 291 Broadway, New York 7, N.Y. 
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For better TENTS at better prices 


RAHUMPHRYS SON 


Tet Makes Since Covered Wogon Days 


We make the famous 


ALL-STRUT | 


THE DELUXE 
GROUP TENT 


(Sleeps Entire Bunk) 


The clear span provides 25% more useable space 
Sizes - 7’ x 7’, 7’ x 10’, 10’ x 10’, 10’ x 14°. Made 
of finest 9.85 oz. forest green drill. Mildew and 
water resistant. Has sky!.ght, screened windows, and 
sewed-in floor. 

Made like a Quonset Hut! Strong lightweight alu 


minum tubes become rigid girders of tremendous ALSO | FITTED BOAT - COVERS & TARPS FOR EVERY USE. 


strenath to withstand strong winds. Forest Rangers 


and experienced campers testify how easy if is to : . . : 
at us Gal Ge dame « be eins. Santee on FAST DELIVERY @ Mildew-Resistant @ Flame-Resistant @ Water-Resistant 


tomers all over the country. *trade mark 


WRITE FOR COMPLETE INFORMATION, PRICE LIST & DISCOUNTS 


res A HUMPHRYS’ SONS INC 1241 CARPENTER STREET 
¥ a 4 ® PHILA. 47, PA. . HOWARD 8-2000 
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Camp Insurance Specialists 





600.000 , st ASK ABOUT OUR 


iN OVER 


6000 CAMPS | i [= _ Protection 
ncwed by a7 4 Plans 
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REMEMBER TO SEND IN YOUR APPLICATION FOR CAMPER’S INSURANCE. 
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Tasty BERNARD 


PIII TTA 
FOODS...Economical, 
Nutritious for 


Group Feeding! 


For long shelf life 
and no loss of food 
character, Bernard 
products are vacuum 
packed in tins. 


tis 
Sinehin foos impustaes ac. 


Miore than 400 Specialty Food Items! 


Select from a complete line of non-perishable desserts, (including our little model’s favorite 
cherry cake), soups, dressings, meat products, poultry products, fish products and beverages. 


For over two decades, Bernard Foods have been served by hospitals, schools, res- 


taurants and camps from coast to coast. 

Cost-conscious camp directors have found Bernard Foods 
with added Vitamin A and C appeal especially to the appetites 
of healthy growing boys and girls. 

Bernard’s strict quality control assures you continuity of 
the finest foods for any size group, everyday! 

Your Bernard sales representative will be pleased to 
demonstrate the remarkable variety and economy of Bernard 
Institutional Foods at your convenience! 
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MAIL COUPON TO NEAREST PLANT 


; Bernard Food Industries, Inc., Dept. CM 
: 217 North Jefferson St., Chicago 6, Illinots 

1208 East San Antonio St., San Jose, Calif. | 
| 165 Pemberton St., North Vancouver, B. C. | 
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list on Bernard Institutional Packed Foods l 
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Camp Communication 


What? Why? How? 








By T. R. Alexander 
Past-president, ACA 


HE PROBLEM of good commu- 

nication is a common every-day 
problem, basic in every relationship in 
life. The ability to successfully com- 
municate objectives, information and 
concerns and gain acceptance and co- 
operative action is the most important 
test of leadership. 

There are two kinds of communi- 
cation — horizontal and vertical. Ver- 
tical communication takes place from 
administration or management down 
to worker, student or member, and 
from member, student, or worker up 
to the top. Horizontal communication 
from person to person, neighbor to 
neighbor, member to member, student 
to student, business man to business 
man is an important part of our life. 

In our discussion of communica- 
tions in camp administration, we shall 
consider only vertical communication 
between camp director and parents, 
director and staff, and staff and camp- 
ers. We are seeking the answers to 
three questions: Communicate what? 
Why communicate? How to commu- 
nicate? 

In his new book, “The Third Dt- 
mension of Camping,” Richard Doty 
asks us to build an imaginary cube, 
representing the three dimensions. 
Looking at our cube from the front, 
the horizontal lines represent your 
camp facilities and your camp staff; 
the vertical lines represent your camp- 
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ers and your camp program. To many 
camp directors that is the picture of 
camping. Doty’s thesis is that the 
third dimension in camping is “what 
happens to your campers” as a result 
of their one week, two weeks, one or 
two months in your camp. 


Objectives 


Any evaluation of what happened 
to your campers presupposes that you 
have definitely established goals and 
objectives of what you want to hap- 
pen. If your only objective is to pro- 
vide a place for “kids to have fun” 
then your problem may be a simple 
one and what you communicate is 
easy. If you add other objectives such 
as the teaching of skills in sports, na- 
ture-lore, campcraft, music, dramat- 
ics, or health and safety, or if your 
purpose is to teach citizenship, physi- 
cal fitness, social adjustment, outdoor 
education or give religious instruction, 
the problem of communication be- 
comes more complex though in many 
areas you can measure what did hap- 
pen to your campers. 

If your primary objective in camp- 
ing is to help children in personality 
growth or character development and 
you believe that program activities are 
only means to an end, how do you 
communicate such an objective to par- 
ents, staff and campers? 


A group of camp directors could 
spend hours in a discussion of the 
aims and objectives for their individual 
camps but we only want to point out 
that before we can talk about the how 
and why of communication you need 
to answer for yourself what you want 
to communicate to parents, staff and 
campers. 

Nor do we need to spend much time 
on why communicate. The private 
camp director or the agency or church 
camp committee may establish the 
finest collection of objectives for their 
camp but unless they can be com- 
municated to the parents, staff and 
campers those objectives stand little 
chance of realization in the lives of 
campers. It is like the man who wink- 
ed at a pretty girl in a dark room. He 
knew what he was doing but she 
didn’t, for there was no communica- 
tion. 

We hope that we have been able to 
communicate with you up to this point 
so that you share our convictions 
about what to communicate and the 
necessity for communication. If we 
have not, then any discussion of how 
to communicate will have little mean- 
ing. Assuming that you are still with 
us, we move on to how to communi- 
cate the camp with parents, director 
with staff and staff with campers. And 
in every instance we will be thinking 
of a two-way communication. 
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How do we communicate with par- 
ents? First with our camp brochure 
which usually describes our camp fa- 
cilities, staff and program. We do not 
often do a good job of interpreting 
our general aims and specific objec- 
tives. The promotional brochure is de- 
signed to sell parents and prospective 
campers on our fine facilities, our 
varied activities and our excellent 
staff. By use of words and pictures we 
try to make our camp sound alluring, 
exciting and full of adventure. We 
have to justify the camper fees quoted 
and persuade parents that they will 
get their money’s worth if their boy or 
girl comes to our camp. Perhaps some 
of us are afraid to state specific ob- 
jectives for we cannot always make 
good on some of the claims we make 
about what camp can do for a child. 

Let’s back up and ask if parents 
have any part in the adoption of your 
camp objectives or planning your pro- 
gram in terms of the needs of their 
children. Such planning might include 
an evaluation by the parents of last 
summer’s campers, of the carry-over 
values in the home and school and 
suggestions for the coming camp sea- 
son. That would be communication 
with parents at its best. 


Communicate With Parents 


Second, we communicate with par- 


ents during the enrollment interview, 
ideally with both parents, in the home. 
If that is not possible, then the next 
best plan is to have them come to the 
camp office. Less desirable is the tele- 


phone interview and enrollment-by- 
mail offers little in the way of good 
communication with parents. How do 
you establish communication with the 
father and mother of next summer's 
camper? How do you interpret to par- 
ents the objectives of your camp? How 
do you find out from parents the ways 
in which you can be most helpful in 
meeting the individual needs of their 
child? What information do you need 
about each boy and girl in order to 
insure respect for his uniqueness as a 
person? 

Third, is the information bulletin 
which goes to parents and/or camp- 
ers with instructions on how to get 
ready for camp. What do you say in 
addition to the usual reminder to be 
sure and bring blankets, flashlight, 
raincoat and tennis shoes? What spe- 
cific counsel do you give parents that 
will help prepare the child for camp, 
especially if it is to be his first experi- 
ence away from home? 

Fourth, is the report to parents on 
what happened to their child during 
his stay at camp, including his 
achievements or any problems that de- 
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veloped? How do you handle camp- 
ers’ letters home? Counselors’ reports 
to parents on health, social adjust- 
ments and participation in activities? 
How do you use vistors’ day for par- 
ents to help in good communication? 
How do you maintain your communi- 
cation with parents, and campers, dur- 
ing the remainder of the year? Do 
you encourage both parents and camp- 
ers to evaluate their camp experience? 


Communication With Staff 


How do we communicate with our 
staff? This is the most important prob- 
lem in camping. If you have a ma- 
ture, well-trained staff then you will 
have a good camp, regardless of fa- 
cilities, and the program will come out 
of the relationships and interests of 
staff and campers. Good communica- 
tion between the director and his staff 
and the staff and the director, depends 
on the directors overall philosophy 
of administration and his role as a 
leader. 

There is a modern definition that 
defines “administration as the process 
by which objectives are established, 
policies are adopted, plans are made 
and carried into effect.” However, we 
can find no better interpretation of the 
role of the camp director as an ad- 
ministrator than that of Eugene H. 
Lehman, who edited Camps and 
Camping, the official publication of 
the Camp Directors Association from 
1921 through 1931. In 1925, Mr. Leh- 
man wrote: 

“There are four big questions — 
only four — that face every camp di- 
rector. Here they are: What is to be 
done? How is it to be done? Who its to 
do it? How could it have been done 
better? 

“In trying to answer these questions 
the camp director does five things: 
He idealizes. He analyzes. He orga- 
nizes. He deputizes. He supervises.” 

The director’s concept of his role as 
a leader and his personal relationships 
with the staff are of basic importance. 
Autocratic methods and inflexible in- 
sistence on perpetuation of his own 
ideas means paternalism not team- 
work, suspicion not mutual confi- 
dence, and blocks most avenues of 
communication. It makes a great deal 
of difference whether the director is 
a dictator who makes all of the de- 
cisions himself and issues directives 
which say “do this or else” or a lead- 
er who cultivates an open-minded cli- 
mate for two-way communication that 
permits the most inexperienced coun- 
selor to ask “why do we do it this 
way.” 

Communication with the staff begins 
with the employment interview. Poor 
communications here, on the part of 


the director or prospective staff mem- 
ber, can cause all kinds of trouble later 
in the summer. I never employ staff 
by mail. In an unhurried interview, 
[ want to make sure that we both un- 
derstand his potential contribution to- 
ward the achievement of our camp 
objectives. This calls for a_ written 
contract, clear and definite, that spells 
out not only the work and living con- 
ditions, opportunities for time off and 
recreation, responsibilities to be car- 
ried and compensation, but also a per- 
spective of the total camp situation. 


Staff Training 


The staff training program provides 
the most important media for devel- 
cping good director-staff communica- 
tion and this involves pre-season, pre- 
camp and on-the-job training and su- 
pervision. The concept of staff train- 
ing and the personal qualifications of 
the director himself determine the ef- 
fectiveness of such communication. 
This includes the director’s education 
and experience, his ability to establish 
confidence and respect, and his con- 
cern for persons. He must have a 
working knowledge of management, 
group work, psychology, education, 
guidance and other related fields. 

How is your staff training program 
planned and conducted? Do you ask 
veteran staff members to not only help 
plan the training program but also as- 
sume important roles of leadership? 
Is there an inter-play and inter-change 
of personality, within the limits of ex- 
perience and competence? How do you 
interpret and gain acceptance of your 
camp objectives? How do you get 
program specialists and counselors to 
see activities and living relationships 
as only the means to the end of 
achieving these goals? What evidence 
do you secure of the commitment of 
individual staff members to your total 
camp aims and objectives? 

Does your program of on-the-job 
training and supervision maintain and 
improve communication so that de- 
veloping problems and misunderstand- 
ings can readily be detected and re- 
solved? Is your regular staff meeting, 
weekly or oftener, only a “gripe ses- 
sion” or does it enhance the already 
established lines of communication? 
What is your technique for re-estab- 
lishing communications with a staff 
member when something has severe 
connections? 

If your staff training program can 
weld the staff, with diverse back- 
grounds and varying experience, into 
a smooth-functioning team that is en- 
thusiastically committed to achieving 
the objectives of the camp and fulfill- 
ment of the needs and desires of the 
campers, then you have pretty much 





solved the problem of communica- 
tions. 

Finally, we have the problem of 
communication between counselors 
and campers. To the uninitiated it 
would seem that we should have no 
problem here for a counselor lives 
with his campers, gets to know them 
intimately and communication should 
be easy. But when we analyze the re- 
lationships between a counselor and 
six, seven or eight campers in the 
cabin or tent group we find that good 
communication is complex and dif- 
ficult. 

It is inevitable that a counselor will 
have his one or two favorite campers 
and the same counselor will not ap- 
peal to each camper in the same way. 
Conflicts and misunderstandings de- 
velop that block the lines of communi- 
cation and either the counselor or 
more often the camper has an un- 
happy or inadequate experience. 

Assuming that the leadership train- 
ing program has effectively interpret- 
ed to a counselor that his relationship 
is not one of authority but genuine 
cooperation and that the members of 
his group recognize him as a person 
who has both the desire and ability 
to satisfy their interests, he will need 
continuing guidance in maintaining 
good group and individual communi- 
cation. 


Relevant Information 


A counselor should have at least a 
thumb-nail sketch of all relevant in- 
formation about each camper to help 
him establish the goals for camper 
achievement. This will include an un- 
derstanding of what the parents want 
to happen to their child while in camp, 
personal goals of the camper based on 
his interests and objectives of the 
counselor in terms of the camper’s 
particular needs. Daily personal con- 
ference with each camper and regular 
reporting to camp administration and 
to parents are necessary to insure good 
communication all along the line. 

Just as in every other phase of 
camping there is no secret formula or 
final answer to the problem of com- 
munication. We have only tried to 
emphasize the importance of com- 
munication. Communication must 
have top-level interest, concern and 
action as we interpret such objectives 
as health and safety, social adjust- 
ment, development of knowledge, 
skills and interests, experience in 
democratic living and appreciation of 
the out-of-doors, relate these objec- 
tives to specifics in terms of the camp 
and show how facilities, leadership, 
program and administration contrib- 
ute to the growth and development of 
campers. 
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By Calvin Rutstrum 


HOULD we get back to elemental 

camping? 

Even if we know what the “elemen- 
tals” are, there isn’t much likelihood 
that we can get back to some pat and 
simple program used in former years. 
Triteness tells us that we live in a 
fast changing world. If trite, the say- 
ing is no less true, but it could add 
“a world becoming increasingly com- 
plex and involved.” 

Since the beginning of history, and 
perhaps before, man has been told 
that mechanization has been destroy- 
ing the pure, primary and natural as- 
pects of living. We can presume that 
with the advent of the copper knife in 
primitive circles, a host of invidious 
onlookers insisted that the world was 
going to the dogs with this modern 
mechanization. 

By the same token, motorized to- 
boggans, chain saws, outboard mo- 
tors, airplanes, cars, trailers, spinning 
reels and gadgets ad infinitum are de- 
stroying camping. So, at least, we are 
led to believe. 

When I first traveled across Cana- 
da’s wilderness, the airplane was no 
part of my wilderness life. The young- 
ster of today has no other concept 
than an indissoluble association be- 
tween planes and the wilderness. An 
outboard motor, a chain saw, a park- 
ed trailer along a wilderness road — 
all seem as natural to him as though 
they grew with the forest. 

If you are old enough to feel the 
intrusion of these items as I did for 
many years, and, in a nostalgic man- 
ner, though not rationally, feel it to- 
day, you have my sympathy. I suf- 
fered, too, with these intrusions. 
When I first saw a plane glide down 
on a lake that had taken me nine days 
to reach by canoe and portage, I sud- 
denly became horrified at the thought 
of the wilderness passing forever. 

Despite these incongruous and 
seemingly frustrating aspects, I no 
longer suffer the same degree of ap- 
prehension I once did. 


Is Elemental 


Worth 


I have seen Indians whisked off for 
surgery to base hospitals by planes 
that were called in by two-way radio. 

This year I observed a_ trapper 
loading his outboard - motorized, 
square-stern canoe with a chain saw, 
gasoline and a camping outfit, for a 
trip 80 miles beyond the railroad. 
With the chain saw back in the wild- 
erness he would be creating from logs, 
such items as rafters, floor joists, 
boards for flooring, a door and roof 
boards — all the needed flat stock 
for a cabin that would otherwise have 
been a bark and dirt-covered shack, 
a virtual hovel. With his chain saw, 
was he not also a camp craftsman? 

I can follow the thinking of those 
who are old enough to live sentimen- 
tally with broad-axes, adzes, cross- 
cut hand saws, and gimlets, because 
I lived intimately with these items for 
several decades. Time seemed eternal 
then. Time now seems to me the hu- 
man being’s greatest proverty. I once 
created 12 flat-sided timbers for floor 
joists with a broad-ax, using a chalk 
line for a guide. It took days. Last 
spring I created joists with a chain 
saw. By running the chain saw blade 
between two logs, it took 18 minutes 
to make 12 joists as the logs lay on 
skids. 

The interpretation here is_ not 
that speed and ease of effort are 
always the prime and important vir- 
tue. I simply point out that where 
there is a copper knife, I should not 
use a stone knife, or a copper knife 
when I have access to a steel knife. 
And I will not spend days of price- 
less human life hewing timbers by 
hand when I can do the job in 18 
minutes with a chain saw, devoting 
the remaining precious days of time 
to other accomplishment. 

“But what about manual skills?” 
you will ask. “Should we not teach 
these valuable traits in camps?” 

Indeed, we should. But we should 
not teach them at the expense of ex- 
pedience and progress. We should not 
tell a camper directly, or by devious 
Suggestion, that a chain saw is a dev- 
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amping 


oing Back To? 


ilish contraption that robs him of his 
manual skill. He should be shown 
the great possibilities of a chain saw, 
and he should know what the advan- 
tages of handwork are that serve as 
a complement and an asset to the 
chain saw, or to the accomplishment 
of other skilled, manual crafts or 
arts. 

A camper should be taught to use 
and ‘maintain an outboard motor and 
to use a canoe paddle skillfully. If he 
knows that a paddle will allow him to 
see more wildlife, open up new routes 
to adventure, give him a feeling of 
mystery and enchantment along a 
calm wilderness lake shore or mean- 
dering stream, allow him to return 
over a 100-mile water trail by canoe 
and paddle when his outboard motor 
goes bad, he will not become obsessed 
with outboard motors and shun the 
paddles. If you also show him that an 
outboard motor is essential to running 
up a fast river 50 miles where pad- 
dling or poling is impracticable, and 
where there is no room to line a ca- 
noe, he will feel that you are not try- 
ing to trick him into a pattern of 
“elementals” that have been misinter- 
preted by tradition as sound 
camping. 


false 


Re-Assess Camping 


In our effort to re-assess camping 
we can start by suggesting that we 
save all values from the old that are 
sound. The open fire is certainly one 
of them. It is not difficult to see that 
the open fire has some inexplicable 
sound value and is a_ psychological 
element of good influence that we 
should not drop. 

Only you, the individual, will de- 
cide what are the durable values we 
should retain. If your culling out 
process seems uncertain, there is lit- 
tle need for embarrassment, because 
we are still, on the whole, hanging 
onto the entire bag of old, outmoded 
concepts on the assumption that just 
because they are old, they must be 
valid. Since we are habit forming ani- 


CAMPING MAGAZINE 


mals, culling out habit is not easy. 

The second job of re-assessment 1s 
to be discerning and discriminating in 
adopting new values and incorporat- 
ing them in our outdoor program. We 
need a wise culling process here to 
avoid worthless gadgets. 

Many of us have a feeling of guilt 
and frustration at the thought of cook- 
ing on a gasoline or butane gas stove 
in the wilderness. Eskimos and explor- 
ers have been doing it for a century, 
or more, on the Arctic prairie and sea 
ice. If we manage to do a good job 
of teaching the youngster how to cook 
over an open fire, we should go a 
step further and teach him the proper 
use of camp stoves in the wilderness. 

On canoe trips, even in forest areas, 
I carry a small cylinder-like gasoline 
stove, no bigger than a quart thermos 
bottle, and cook on this during driv- 
ing rains and heavy wind. I would 
cook every meal on it without any 
qualms of camp tradition were it not 
for the several practical facts that.the 
open fire is better for baking in a re- 
flector oven, or where bannock is con- 
cerned, baking in a frying pan, and 
because the gas stove entails carrying 
a fuel supply. 

In short, there is nothing basically 
or traditionally wrong with a gasoline 
stove, if it more readily is the means 
to a greater desired end. Manual arts, 
picturesqueness and tradition are not 
bused on our remaining primitive. 

If the day comes that I can make 
my winter trips across the frozen re- 
gions of the Far North and keep my 
double tent warm with an atomic 
heater of pocket size, my traditions 
of wood fires will readily be thrown 
out the window. Reality meets you 
face to face on the long wilderness 
trail. 

Could we then, in the final assess- 
ment, subordinate the word “camp- 
ing” in our outdoor nomenclature, 
using the term only in its limited 
pleasure and utility sense? 

We might analyze the possible de- 
letion of “camping” as a general term 
by comparing it with the building of 


a house. If a house becomes the end 
means, we cease to live when the 
contractor finishes the structure and 
we have moved in. The house must 
become the highly functional home, 
and this implies a great deal of pro- 
gressive living entirely apart from 
simply occupying a modern shelter. If 
our lives are patterned on a progres- 
sive, intellectual and cultural plane, 
the house becomes primarily a vehicle 
to more important and _ significant 
ends. 

Camping should be so regarded. 
Once we have the needed facilities 
for camping, be they tent, wilderness 
Shelter, trailer, cabin, or just plain 
leanto, life should begin. The camp 
ought to be only a vehicle for pro- 
gressive outdoor knowledge and ex- 
perience. 

If we view the outdoors in a broad- 
er sense, if we consider that most of 
the arts and the sciences have their 
basis in natural phenomena, if we are 
interested in the thousand and one as- 
pects of the outdoors, whether it be 
plants, animals, marine subjects, as- 
tronomy and celestial navigation, ge- 
ology, photography and art, tech- 
nology— the list is infinite — what a 
small and negligible argument is the 
kind of means to these beautiful, fas- 
cinating and complex ends. The cabin, 
the tent, the trailer, the leanto, are 
simply tools — vehicles or agents to- 
ward major and durable accomplish- 
ments. That is, of course, if we are 
wise enough in bringing the program 
to the youngsters. 

Camping, as simply a way of main- 
taining subsistence, even though a 
novel and fascinating utility, becomes, 
after all, a small quantity in the over- 
all outdoor programming, providing 
our scope is sufficiently broad and our 
real objectives adequate. 

I am not overlooking camping’s 
many important significant and inter- 
esting aspects morally, physically and 
mentally. However, if we can muster 
our courage then, and re-assess our 
whole program to read, “Organized 
Outdoor Life” instead of “Camping,” 
we will have less trouble with old and 
new values. Camping will be impor- 
tant, but integral only as a part of 
outdoor life objectives. Campers will 
not continually be at odds with camp 
counselors and directors. Organized 
camps will begin to expand and in- 
clude all kinds of thinking, all expe- 
dient equipment and ideas for enjoy- 
ing and studying natural phenomena, 
and then press for new ideas. In short, 
we will have become mature, sane and 
rational. 

—Mr. Rutstrum, author and wilder- 
ness camping expert, has worked 
many years in organized camps. 
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A Counselor Speaks 
On 
Director -Statt 


Relations 


By Larry Jacobson 


ti OF THE major concerns of 

every camp director is assem- 
bling a good counselor staff. He, of 
course, selects his staff carefully and 
the chances are that each counselor 
is capable of doing a satisfactory job. 

Whether or not the counselor will 
work up to his capabilities is depend- 
ent upon a number of things. Some 
of the more important are the coun- 
selor’s relationship with the director, 
the various rules and _ regulations 
placed on the counselor and the rec- 
reational opportunities offered during 
off-duty hours. 

Being a college student and a coun- 
selor and having talked with many 
other counselors, I have developed 
some ideas that may be of help to 
camp directors in having a better staff 
in the future. 

Let’s begin with counselor-director 
relationships. In addition to an em- 
ployer-employee relationship, there 
must be a true feeling of friendship. 
The director should appear eager to 
help the counselor at any and all 
times. 

There should be no fear on the 
part of the counselor to ask questions. 
Once a counselor’s question, no mat- 
ter how silly, is ridiculed by the di- 
rector, the counselor will hesitate to 
ask questions in the future. If the di- 
rector laughs at a counselor, it often 
causes the counselor to feel unneces- 
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sarily inferior and to fear the director. 

A counselor tries to please the di- 
rector. When the camp director is 
around, believe me, the counselor is 
aware of it. A smile and a wave of 
the hand can put the counselor in a 
good frame of mind and encourage 
him to do a better job. More import- 
ant, this gesture can kindle the friend- 
ship between counselor and director. 

Probably the worst thing that can 
happen to a counselor's morale is to 
hear and believe a rumor that there 
is a list of counselors who are “on 
their way out.” In other words, a list 
held by the director of those who are 
to be fired for some reason or other. 
If a counselor gets word that his name 
is on such a list, he immediately dis- 
likes and fears the director. It is not 
hard for a counselor to believe such 
a rumor. He has probably made a 
number of mistakes and though they 
have been minor, he begins to feel 
guilty. 

When a leader works closely with 
a group he may tend to “pick favor- 
ites." An obviously closer friendship 
between one of the staff members and 
the director causes resentment among 
the other counselors. It also makes 
the other counselors feel they are not 
doing a good job for they have not 
gained such a friendship. 

The most important thing for the 
director to keep in mind when mak- 
ing rules for counselors is that they 
do not want to be treated like chil- 


dren. Counselors feel, and rightly so, 
that they have been hired to take care 
of children and are responsible young 
adults. In speaking of this, I refer 
chiefly to restrictions placed on acti- 
vities during the counselors’ days and 
nights off. 

When outlining the regulations for 
counselors, give them reasons and a 
chance to express their opinions. An 
open discussion on such matters will 
present the director as a really fair 
person and increase the good relation- 
ship between staff and director. 

The fewer restrictions the coun- 
selors have, the happier they will be. 
I don't mean to turn them loose to 
do as they please when they please. 
But, don’t read off a great list of 
“don't’s” that the type of person you 
have hired would not do anyway. 
Such a list will just serve to make 
the counselors feel as though they 
are being watched and followed — 
treated as children. 

Providing entertainment of some 
sort or another for the counselors is 
a very important item. This will, of 
course, vary and be altered to fit the 
situation in an individual camp. By 
entertainment, I am referring to ath- 
letic and evening activities which will 
Satisfy the needs of the counselors 
when they are not on duty but are 
not able to leave camp. 

Organized athletic tournaments for 
the staff are a very good idea. Per- 
haps these could take place twice a 
week. Freedom to use waterfront fa- 
cilities will also offer a great deal of 
enjoyment to counselors. 


Program For Staff 


Having a free hour or two a week 
for daylight activities is a real pleas- 
ure for the counselors. However, the 
director should not make up a pro- 
gram for the staff. Just give them the 
one or two hours a week in which to 
do it for themselves. 

Evening activities are also of great 
importance. Counselors have a long 
day; a few hours of fun and relaxa- 
tion and a chance to discuss the day’s 
happenings with fellow counselors is 
a welcome relief. 

The best place for these hours of 
relaxation and fellowship is a lodge 
or recreation room. A few easy chairs, 
a coke machine, phonograph and rec- 
ords, cards and games can make it a 
place counselors will be happy to go 
to. Cookies, potato chips or other 
snacks might also be available. 

If the director occasionally comes 
to the counselors’ lodge and joins in 
a few conversations and games, he 
can further good director-counselor 
relationships. 
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F YOU ARE considering adding 
horseback riding to your camp 
program, you will want to know what 
campers will gain from the activity, 
how it can be related to other camp 
activities and if the added expense to 
the camper will be justified. If you 
already have riding, it may be worth 
your time to reevaluate your program. 
Riding aids in the physical and so- 
cial growth of the camper. It assists 
in the development of big muscle 
strength for the larger muscles are 
brought into use in learning to main- 
tain a balanced seat on the horse. 

Riding presents opportunities for 
application of good posture and body 
mechanics, which aid development of 
social poise as well as_ health. 

Riding can be taught from _ the 
standpoint of individual progress. Its 
core is the achievement of individual 
skills at the tempo of individual learn- 
ing ability. 

Riding provides many opportunities 
for use of judgment, courtesy, con- 
sideration of others and making quick 
decisions. 

Riding can relate to other camp ac- 
tivities. In arts and craft work, a 
camper may be encouraged to express 
his love of horses by clay modeling, 
leather tooling, wood carving, paint- 
ing and metal crafts. On rides through 
the camp or nearby countryside, it 
can be related to the nature program 
by incidental instruction. 

The riding program can take an 
adventuresome trend by finding and 
exploring new trails, map-making, 
trail blazing and star-study. The pro- 
gram can also be related to camp- 
craft programs by planning and par- 
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How Riding Can Be 
Meaningful 


Interesting 


Fun 


By Mary E. Shears 


ticipating in overnight trips, pack 
trips and breakfast and picnic rides. 

An entire new reading field is 
opened to campers by encouraging 
them to read famous horse stories 
and books on techniques of riding 
and horsemanship. Campers may wish 
to study anatomy and physiology to 
learn the anatomical structure and 
physiological function of horses, of 
themselves and the relationship of 
these. 

Finally, riding is of value for a 
leisure time activity at any age. When 
riding is well organized and taught, 
the lasting values to be gained justify 
the added expense to the camp and 
the campers. 


Selecting the Counselors 


Riding counselors should meet the 
ACA Standards for program person- 
nel. They should also: 

1. Be endowed with patience, love 
for and understanding of both chil- 
dren and horses and be able to com- 
mand their love and respect. 

2. Have an unlimited amount of 
good plain common sense, tact and 
judgment. 

3. Have a thorough understanding 
of riding, both in theory and practice, 
and the ability to teach it. 

4. Have a sound knowledge of 
proper equipment—care and main- 
tenance of saddles and bridles. 

5. Have a sound applicable knowl- 


..edge for training and schooling horses, 


feeding and treating horses for ills 
and injuries. 

6. Be a good judge of horses and 
their suitability for camps. 


The proper horse should provide 
a challenge for the rider, but “too 
much horse” paves the way for a po- 
tential accident. Each horse purchased 
or rented for the camp should be 
ridden by the riding counselor or some 
one on the riding staff to check on 
its mouth, obedience and smoothness 
of gaits. A horse that shies at cars, 
shadows, birds, sudden noise or ani- 
mals running across the trail should 
not be considered. The horse should 
be sound. Some faults in conforma- 
tion that will not produce lameness 
or illness to the animal can be over- 
looked if it has the willingness and 
temperament for camper use. How- 
ever, the horse should be good to 
look at. 

If the horses are to be rented, then 
it is the owner’s responsibility to sup- 
ply horses that are sound and suit- 
able for the camp use and to replace 
all horses that prove to be unsatis- 
factory for any reason. Renting is 
perhaps most advisable for those not 
skilled in purchasing horses. 

If purchasing is the plan, locate a 
reliable dealer. Explain exactly what 
is wanted, then take his advice. He is 
really anxious to serve the camp and 
to have a satisfied customer. He 
knows that sooner or later more horses 
will be needed and that he may sell 
other horses through your recom- 
mendation. 


Facilities 


After the horses have been selected 
the next important consideration is 
the stable. The stable area should be 
arranged for an orderly and efficient 
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eliminate 

lily pads 
water weeds 
algae 

water scum 
insect larvae 


with D LGAECIDE 


(AQUATIC WEED KILLER) 


Just spray it over the water surface and both sub- 
merged and emergent weeds and scum will be destroyed 
within 48 hours. One treatment will give you cleaner lakes, 
ponds, and streams for as long as 10 years. See how 
Parko Algaecide can help you. 


WRITE FOR BROCHURE TODAY 


PARKE-HILL CHEMICAL CORP. 
29C BERTEL AVENUE 
MOUNT VERNON, NEW YORK 
MOunt Vernon 8-7220-1-2 
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NOW ! You can standardize your camp’s archery program on 
the new Fletch-Lok Arrow— The Arrow With the ‘Slip-In’ 
Feathers. Makes it easy to replace damaged feathers without 
special tools ... provides a perfect archery craft project for 
any age camper! Write on your camp letterhead for a 
FREE SAMPLE ! 


Completely Assembled Target 00 
Arrows Plus $5 worth of Acces- S 
[44 sories: Nocks, Points, Glue, —— 

Extra Fletch, Etc. Reg. Price 

$85.00. You Save $25.00 ! SALE PRICE 
Send Your Check or Money Order FREE OFFER — With each purchase 
Today . . Shipped Postpaid Directly of One Camper's Kit, you Receive 
to your Summer Camp Address ! 10 Target Faces Absolutely Free ! 


WYANDOTTE ARCHERY COMPANY CAMPER’S KIT 
232 MAPLE STREET DEPT. CM WYANDOTTE, MICHIGAN 
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routine for the care of horses and 
procedures at the barn, ring or corral. 
These areas should be set up accord- 
ing to the state laws governing the 
proximity of animals to the main part 
of camp. 

The ring should be an enclosed 
area large enough for safe teaching 
and practice of riding skills. It should 
be long enough to allow straight away 
riding and wide enough for horses to 
execute their gaits with safety. The 
size of the ring should also allow the 
instructor to do a good teaching job 
from the ground. 

A suggested size is 60 by 30 yards. 
This gives adequate spacing for up to 
eight horses. If your camp plans to 
use more than eight horses, additional 
rings should be constructed. The fenc- 
ing should be sturdy. One of the best 
is the split-log type, double rails at- 
tached to strong upright posts that 
have been set about three feet in the 
ground. The top rail of the fence 
should be at least three feet above 
the ground. The posts are set 10 feet 
apart. The gate into the ring should 
be at least 15 feet wide. The ground 
of the ring should be free from stones 
or anything that might prove a hazard 
to horse or rider. 


Health and Safety 

As in all camp activities, the di- 
rector and counselors must be safety 
conscious and continually alert for 
any possible hazards. Good leader- 
ship is the key to a safe riding pro- 
gram. 

Proper clothing for riders is im- 
portant for health and safety. A hat 
should be worn if riding under the 
hot sun. A raincoat or jacket should 
be handy in case of a sudden shower 
or a chilly day. Ankle high shoes, 
jodphur boots and riding boots are 
better than oxfords or sneakers. It is 
not always possible, because of ex- 
pense, for campers to have riding 
boots but oxfords are strongly recom- 
mended. Sneakers or soft shoes do 
not protect the feet nor do they give 
the rider as much security in the 
stirrup. Long pants are a must and 
long-sleeve shirts prevent sunburn and 
protect from scratches from branches 
or injuries in case of a fall. 

The length of the lesson or the ride 
should be adapted to the ability, phys- 
ical health and age of the group. In- 
struction periods or rides that are too 
long cause fatigue. A younger camp- 
er’s attention span is short. 

Both fatigue and lack of attention 
slow the rider’s reactions and alert- 
ness and can increase the accident 
potential. 

There should be at least two in- 
structors with every class of eight 
riders, four if the camp can afford to 
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hire this number. It would be better 
to have fewer riders than to risk hav- 
ing a riding program without the 
proper number of counselors. 

Campers should be required to 
have tetanus shots before camp. Dan- 
ger from infection is greater when 
an individual is working with horses. 

The camp director should not sac- 
rifice good equipment to cost. It Is 
far better to own equipment that is 
the best, fits the horse and 1s safest 
for the camper. 

The example of the head riding 
counselor in following good safety 
rules will set the pattern for other 
counselors and campers. Every horse 
should be treated as a spirited horse 
—most accidents happen because of 
carelessness. 


Instruction 


[here is no specific pattern for or- 
ganization of riding classes for there 
are no two camp situations alike. But 
all have one thing in common—to 
teach riding. Classes should be or- 
ganized so that the rider may pro- 
gressively develop fundamentals of 
good riding form and horsemanship 
and will enjoy the activity. 

The’ following’ classification’ of 
riders may be used in organizing 
classes —- beginner, intermediate, ad- 
vanced intermediate and advanced. 
Decide what skills each group should 

master and in what logical sequence. 
Then each riding counselor can make 
out his own lesson plan to fit his par- 
ticular situation, age of campers and 
length of camping period. 

It is far better to teach a little and 
have the camper learn it well than to 
crowd too much in a little time. Do 
not be discouraged at the slow pro- 
gress seemingly made by campers. 
You must have a great deal of pa- 
tience and understand the rate of 
learning ability, muscle coordination, 
physiological and psychological devel- 
opment of those you are teaching. 

If a camper shows the ability to 
learn quickly and to demonstrate this 
ability, place him in a group with 
equal skills, regardless of age. The 
riding counselor should be alert to 
the possibility of developing a brag- 
gart or a camper with an inferiority 
complex. Not only are the skills or 
riding and horsemanship being taught 
but the skills of group living and a 
democratic way of life. Riding should 
be taught in a way that it is fun, in- 
teresting and meaningful, always bear- 
ing in mind the mental health, phys- 
ical health and safety of the campers. 


—NMiss Shears is co-owner and direc- 
tor of Holiday Hills Day Camp, 
Hudson, Ohio. 
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When the decision to buy is yours, Wickland 


Sierra-line stainless steel toilet stools 


cuarantee durability, ease of installation and 
maintenance. Superior seat cover & assembly de- 
sign eliminate moisture condensation and odor. 
When the decision to buy is yours, specify 
Wickland toilets. Model 2197 Complete Unit 
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WICKLAND Model 2197-7 warp-proof seat & cover 
may be ordered separately 


; oon 


Wickland incinerator type in- 
Stallations have the same superior 
seat and assembly advantages as 
Model 2197. Deep-bottomed flange 
enables units to be set in con- 
crete and safely left in posi- 
tion during burning operations. 


MODEL 2325 Complete Unit 


For more information, write Dept. CM 


WICKLAND 


IRING DIVISION 
5245 —_ Fernando Road e Los Angeles 39, Calif. 


























THE ONLY SENSIBLE ANSWER TO THE 
SPRINGBOARD PROBLEM 
The PERMANENT MULTI-UNIT 
aluminum 


BUCKBOARD 





A a . THOUSANDS 
cee spt gs Ss « opeNow IN USE WHERE 
— : INGBOARDS GET THE 
— “\ -e 2 GREATEST USE AND ABUSE 
ae ae THE BOARD ACTUALLY USED AT NA- 
Fe TIONAL AAU, NCAA AND OLYMPIC 
CHAMPIONSHIP EVENTS SINCE 195] 
2332 K Eastlake — NORMAN BUCK MFG. CO. — Seattle 2, Wash. 














Work and Flavor Savers! 








Hi. B.C. 


CAMP FOODS 


Always at your prompt service — famous 
for food specialities since 1891. Are you 
enjoying such popular H. B.C. items as 
Sweet Milk Cocoa, Instant Puddings, 
Cream Desserts, French Toast Mix, Cake 
Mixes, Gelatine Desserts, Instant Lemon 
Powder, and Soup Bases, and our many 
other camper favorites? 


new! 
reddi spred 


Chocolate, Butterscotch «rd Kreme cake 
icings. Nothing to add. No cooking or 
mixing required. Spreu! on right from 
can. Keeps indefinitely «i room tempera- 
ture. Delicious, beautiful, and creamy 
smooth. Now used by many hospitals, 
schools, restaurants, etc. because of tts 
ease of handling, wonderful eating quali- 
ties, uniformity and economy. 70-lb. pail 
31¢ lb. 40-lb. pail 33¢ 1b., 6 No. 10 cans 
35¢ lb. No. 10 can (8 lbs.) spreads about 
250 pieces of cake. 


beverage bases 


The best! One of our largest selling 
products because of its wonderful taste, 
beautiful color, ease of preparation and 
economy. 2-lb can makes 2 gallons by 
just adding water. 12-lb. can makes 192 
8-oz. cup at less than 242¢ each. 


jams and jellies 


The perfect spreads for the table. Recent 
acquisition of our own facilities for manu- 
facturing these products enable us to sell 
at a much lower cost because we have 
eliminated the middle man. Loaded with 
delicious fruit, perfect gloss. Meet all 
government standards of purity. All flavors. 





tripperoos! 


The premium quality food packets. A wide | 
selection of unusual and standard items 
in waterproof packets that require water 
and heating only to make four extra-large 
portions! Send for your 1960 list now! 


Camp Catalog and generous size samples 
on request to Camp Executives. 


HILKER & 
BLETSCH 
COMPANY 


affiliated with 
LESTER LAWRENCE & SON, INC. 


614 WEST HUBBARD ST., CHICAGO [0 
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Aquatic Weed Problem 


> CAUSES 
> EFFECTS 
> REMEDIES 


As a service to readers, Camping 
Magazine asked Mr. Dolan of the firm, 
Consulting Biologists, Philadelphia, Pa., 
to prepare this article. 


By Thomas Dolan 


XCESSIVE weed and algae 
(scum) growth in lakes and 
ponds can present a problem to orga- 
nized camps. The following outline 
will help you determine the extent of 
your problem and what solution to 
seek. 


Common Weeds 


Submerged: 

Water milfoil or parrot feather 
(Myriophyllum) -— several spe- 
cies. 

Water weed (Anacharis) —— several 
species. 

Pond weed (Potamogeton)—many 
species. 

Coontail (Ceratophyllum ) 

Cabomba (Cabomba caroliniana) 
— the common, bushy aquarium 
plant known as “fish grass.” 

Bladderwort (Utricularia )—partic- 
ularly in acid ponds. 

Musk grass (Chara and Nitella) — 
in limestone waters. 

Floating — leaf: 

Spatterdock (Nuphar) 

Water lily (Nymphaea) 

Water shield (Brasenia) 


Common Algae Forms 


Filamentous — extend from _ bot- 
tom; masses of long. stringy veg- 
etation. 

Floating mats — on water surface; 
gas bubbles apparent. 

Planktonic — desirable, except in 
potable (drinking) waters; indi- 
vidual plants microscopic; color 
the water green or brown. 


Causes 


One, or more generally a combina- 
tion of several, of the following is re- 


sponsible for weed and algae prob- 
lems: | 

1) High organic load: sewage or 
decomposing leaves and other plant 
material—a source of plant nutrients. 

2) Extensive shallows of less than 
three feet depth — permit sunlight, 
upon which plant growth depends, to 
reach the bottom. 

3) Clear water — permits sunlight 
to enter. 

4) Mud or silt bottom an excel- 
lent medium for plant growth. 

5) Moderately hard water — pro- 
ductive for both plants and fish. 

6) Drainage from farm lands and 
construction of various kinds—brings 
in organic and inorganic nutrients. 


Effects 

An overabundance of aquatic weeds 
and algae may produce these undesir- 
able conditions: 

1) Interference with swimming, 
boating, water skiing and fishing. 

2) Unsightly appearance of 
face plants and algal mats. 

3) Production of objectionable 
odors from decomposing weeds and 
algae. 

4) Production by some algae of 
substances toxic to swimmers and to 
fish. 

5) Creation of slimy and slippery 
layers on rocks and submerged rec- 
reational equipment: these are _ haz- 
ardous in swimming areas. 

6) Reduction of fish production 
because of competition for space and 
basic nutrients. 

7) Disruption of the balance of the 
lake fishery by providing cover for 
the forage fish: these fish are then no 
longer available to the game fish, and 
a stunted and overpopulated fishery 
results. 

8) “Winter kill” (fish) 
from the decomposition of 
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masses of vegetation beneath the ice 
utilizing available oxygen. 

9) Complete preclusion of the use 
of a lake or pond as a recreational 
facility. 

10) Breeding area for mosquitoes. 


Solution 


Once weeds have become establish- 
ed, the most practical solution is often 
provided through chemistry. For the 
effort and dollars expended, other 
methods, including raking, chaining, 
pulling, cutting and fertilizing, do not 
effect the lasting control of chemical 
treatment. Because of the multitude 
of variables in an aquatic environ- 
ment, many factors must be taken in- 
to consideration in planning an aquat- 
ic weed or algae control program. A 
list of the major ones follows: 

1) Volume of lake an incorrect 
calculation can result in “no kill” (of 
weeds) or a “fish kill.” 

2) Flow through lake — excessive 
dilution of chemical material cannot 
be tolerated. 

3) Toxicity to humans and domes- 
tic animals. 

) Toxicity to fish. 

5) Chemical characteristics of the 
water to be treated. 

6) Plant species and their growth 


patterns. 

7) Chemical material for optimum 
control — most weed control chemi- 
cals are specific for certain plant spe- 
cies. 

8) Rate of application. 

9) Economy in the 
chemical material. 

10) Time of treatment — water 
temperature and stage of plant growth 
is important. Plants assimilate chemi- 
cal materials best in the early stages 
of their growth cycles. 

11) Treatment steps — in lakes 
with heavy weed growth, too-rapid 
decomposition of dead vegetation will 
cause an oxygen deficiency and result 
in a loss of fish. Such situations should 
be treated in several steps. 

12) State laws regarding chemical 
treatment of waters — these are vari- 
able and state conservation depart- 
ments should be contacted. 


selection of 


Effects of Chemical Treatment 


1) Plants will disintegrate on the 
hottom without objectionable odor 
On the average, the bottom should be 
free of decaying vegetation within two 
weeks after treatment. This period 
will vary with water temperature and 
acidity. 


2) A single treatment, if properly 


applied, will control the weeds for the 
entire summer. 

3) Chemical treatment will com- 
pletely eradicate algae from a lake. 
Repeat treatments, however, are of- 
ten necessary. These should be un- 
dertaken as soon as algae becomes 
evident again along the lake margins. 


Camp Action 


|) In a few situations, not exceed- 
ing several acres in size, sufficient in- 
formation can be obtained from the 
distributors of weed control chemicals 
to plan and conduct a small treatment 
program. 

2) In all other cases it is strongly 
recommended that an aquatic biolo- 
gist or qualified commercial applicator 
be consulted. Considerable time will 
be saved when contacting a consul- 
tant, if he can be provided with fig- 
ures relative to area of infestation, 
average depth, lake volume, volume 
of flow through lake, and with a scale 
map of the lake. 

Aquatic weed control, as compared 
to terrestrial weed control, is a com- 
plex field and full of pitfalls. A rela- 
tively new field and a highly special- 
ized one, it is not recommended for 
the do-it-yourself approach at the 
present time. 
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WE DIDN’T PLAN IT THAT WAY BUT 
NEW USES OF PYRO-LACE 
ARE BEING DISCOVERED EVERY DAY 


Keep the members of your camp as happy as this 
little nest builder by having a supply of Pyro-lace 
and instruction books on hand for your summer 


crafts. 


Boys and Girls of all ages enjoy making attrac- 
tive and useful items with Pyro-lace that are 


often the only tangible mementos of their 


they'll ° 
happy time at summer camp. 


enjoy 
making 





A full line of Pyrotex 
products, accessories and 
instruction books are avail- 
able at your Craft Jobber. 
Pyro-lace comes in 100 yard 
spools, or convenient hanks and 
a large assortment of colors. 





World’s Largest Producer of Plastic Laces 


PYROTEX COMPANY, INC. 


LEOMINSTER, MASSACHUSETTS 
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N AWN article in the April issue of 
Camping Magazine, the writers 
discussed a number of phases of day 
camp transportation. Included were 
how to determine the best mode of 
transportation for your camp and how 
to assure that vehicles have proper 
drivers. It was pointed out that safe 
driving of a camp bus requires all of 
the operator’s time and attention and 
drivers should not have responsibility 
for camper passengers on his bus. 
Also, the trip to camp on buses can 
be a particularly joyful one, if used 
to good advantage. 

Our survey of some 40 day camp 
operations indicates that most pro- 
vide additional counselor-type leader- 
ship on buses. Travel time is put to 
good use first as an opportunity to 
teach all kinds of songs to the chil- 
dren, a means of expressing some 
good wholesome camp spirit. Also, 
fellow camp directors tell us stories 
are told; daily planning is done; pant- 
omimes are performed; nature identifi- 
cation, observation, counting, bingo, 
scavenger and and other games are 
played. One camp has a modified 
craft time enroute, “quiet hills” are 
observed. One camp reads comics to 
passengers, possibly hoping thus to 
do away with the urge to read them 
at other times during the day and to 
avoid eyestrain on the part of the 
camper (although we wonder about 
the counselor.) The Play Schools As- 
sociation, 41 W. 57th St., New York 
19, N. Y., has even worked out a 
little booklet obtainable for 60¢ that 
has a series of enroute activities de- 
scribed. Also a little booklet entitled 
“Fun En Route” contains ideas. 

It is pretty much agreed by those 
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TRANSPORTATION — 


How Day Camps 


Handle Daily Problem 


Part Il 


By Billie and Fox Smith 
Red Raider Day Camp 


surveyed that leadership on the bus 
is important and that it needs to be 
handled by someone other than the 
driver. Only two camps felt campers 
or program aides were responsible 
enough to handle this phase of trans- 
portation and eight felt it unnecessary 
altogether. However, in other cases 
the job was deemed so important that 
10% of their total was added to their 
wage or $25 to $50 to the gross of 
counselors handling en route program, 
with the suggestion that the minimum 
age meet ACA minimum counselor 
age standards. 

Activity leadership is not the only 
part of the enroute program that 
needs consideration. Attendance is 
another phase to consider. Only three 
camps felt it was not necessary while 
all the rest felt it important. Most 
camps seem to check the attendance 
on the bus either as the children get 
on or as they get off at camp. Some 
then check this record against that of 
the counselor at camp, sometimes 
finding discrepancies which lead to 
uncovering problems campers solve 
by absenting themselves from an ac- 
tivity they either don’t enjoy or can- 
not understand. In the evenings, at- 
tendance is again taken to avoid leav- 
ing for town without a camper who 
might have decided to go back to 
pick up a jacket he had forgotten 
even though all other campers had 
long since found their bus seats. 

Still another consideration of the 
camp director for leadership in the 
camp vehicle is that of camper safety. 
True, most vehicles have safety guards 
of one kind or another but there are 
still vehicles used that permit arms to 
to be put out of windows. 


Have you ever considered what 
might happen to a hand that scraped 
the edge of a concrete post as a car 
was passing over a bridge? Or what 
about a camper who sits too far for- 
ward in the seat and breaks a tooth 
on the seat ahead when the driver is 
forced to stop quickly? Could an ac- 
cident occur as a result of a camper 
fooling with the emergency door 
handle, the fire extinguisher, ax, or 
other bus equipment? 

Isn’t it as important to anticipate 
and thus avoid this kind of situation 
by proper leadership enroute? Also, 
has proper thought been given to 
where vehicles park? These should be 
places where campers cannot play in 
them during the day and accidentally 
start one rolling, places where when 
unloading it will not be necessary for 
campers to walk between buses or 
cars, places where campers cannot 
get behind vehicles which are backing 
up? 

Because it is agreed that all of 
these things are so important to the 
day-by-day safety and camp education 
of the riders, it surprised us to find 
that while most camps _ proclaimed 
that enroute leadership was part of 
their program, more than half allow- 
ed their staff (with the exception of 
the bus or car leaders) to come to 
camp “under their own steam” in 
private cars, thereby giving all re- 
sponsibility to one bus leader. 

Granted, this leader has probably 
been selected because of his or her 
ability to direct such a program. How- 
ever, isn’t it possible that a bus pro- 
gram could be more effective with 
several members of the counseling 
staff scattered throughout to support 
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the leader in matters of recreational 
leadership, safety and discipline — 
which incidentally we would hope to 
eliminate as a factor by planning the 
proper kind of program and fun en- 
route? Also, where parking facilities 
may be limited and staff large, where 
are all the cars parked? Do cars tempt 
staff to leave camp during their free 
time possibly making them late get- 
ting back to their responsibilities? Or 
does having a number of cars parked 
at the camp increase the possibility 
of accident directly or indirectly in- 
volving the camp? Then too, isn’t it 
possible that providing transportation 
for staff might be a means of saving 
them money and thereby increasing 
their summer net income? 

Another factor of concern in trav- 
eling to and from camp is the matter 
of camper comfort. No camper will 
be happy “squashed” beneath another 
or “stuck” to his seat partners on a 
hot day. Overcrowding might also be 
considered a matter of safety and so 
governed by ACA and state or city 
regulations. 

“Car sickness” should also be an- 
ticipated. Most camps surveyed re- 
ported very little of this type of mal- 
ady. However, it is possible and the 
following suggestions were offered: If 
chronic, suggest the family see their 
doctor for advice and prescription. If 
occasional, equip the bus with paper 
sacks or cartons, or No. 10 cans, 
locate gas stations along the way that 
can be used if needed, sit the child 
in the front of the vehicle, near a 
window and fresh air; keep a few 
lemon drops handy for the “patient” 
to suck, and keep a few clean-up 
towels and possibly a broom with 
some disinfectant handy whether at 
camp or in the vehicle. 

Then there is the problem of a 
sleepy camper, possibly the result of 
an extra big day full of activity, or 
a previous late night. In his case, the 
solution is fairly simple: Make him 
comfortable, keep him on the seat and 
look out for bumped heads. 


Traffic Considerations 


Traffic creates another situation 
where safety factors need attention. 
Laws are not yet standard requiring 
drivers to stop when approaching a 
stopped camp bus or car. Therefore, 
if a camper must cross the street to 
reach the bus, he must be protected 
in some way from inconsiderate driv- 
ers. Some camps ideally manage their 
routes so campers do not have to 
cross streets. Since this is sometimes 
not possible others always arrange to 
have mothers meet their campers. 
Still other camps give the bus leader 
the responsibility for taking campers 
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across streets. One camp says the 
driver takes the children across the 
street when necessary. This procedure 
might be questioned in the case of a 
bus. We assume this instance referred 
to the use of a car since no loaded 
bus should be left unattended by the 
driver. 

Then, briefly, here are other mat- 
ters of interest to day camp “trans- 
porters.” What arrangements are to 
be made for days when vehicles ar- 
rive at the appointed stops in a rain- 
storm? Can a bus keep to its schedule 
if it waits for a late Mother to pick 
up her camper or can campers be 
taken to their homes when a contract 
with a bus company calls for a certain 
prearranged route with specific stops 
based on mileage rates? Possibly in 
most cases a shelter near the stop can 
be found, but public relations may 
suffer if some arrangement isn’t made. 
Incidentaily city campers often for- 
get or refuse to accept the responsi- 
bility for taking boots and raincoats 
to camp on rainy days. How about 
making their ticket of admission to 
the bus on a rainy day, the proper 
clothing? 


Bus Schedules 


What do you do about bus sched- 
ules? First, do you notify parents 
some way before opening day of the 
approximate time of pickup and re- 
turn? Secondly, do you ask that par- 
ents notify you if a camper will not 
be at the bus stop? Sometimes, poorly, 
adjusted campers are discovered when 
talking to a parent about an absentee 
or a consistently late arrival. Then, 
if the staff knows the situation, steps 
can be taken to remedy it and thus 
bring about a “better than ever” sum- 
mer for some boy or girl. How long 
do you wait for a late-comer, should 
your program be such that door-to- 
door pick up is impossible? For that 
matier, will you wait at all out in 
front of Johnny’s house with a load 
of campers while he finishes brushing 
his teeth and eating his breakfast? 

Camp handcraft counselors may 
also find themselves specifically in- 
volved with solving one transportation 
problem. How would you feel if you 
were six years old and on arriving at 
the end of the day at the camp park- 
ing area found nine yellow school 
buses of approximately the same size 
all in a row? Wouldn't it be a real 
joy to find you could identify “your 
bus” by a picture painted on the side 
that made that bus different from all 
the rest? “Yours is the elephant bus!” 
Also, “Your driver is the one wearing 
the green tag just like the one the 
bus leader pinned on your shirt this 
morning.” 
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Program Benefits 


By Bettye Myers 


N THE THEORY that young 
men and women need to know 
whether they will like and be good 
at working with children, the Univer- 
sity of Michigan is giving them an 
opportunity to try it during their col- 
lege course. The University’s program 
is carried on at National Music Camp, 
Interlochen, Mich. 

Each summer, the university offers 
a course in Counselor Education un- 
der the auspices of the Department of 
Physical Education for Women in the 
College of Education. The first course 
in the Counselor-in-Training program 
was offered in the summer of 1944. 

Originally for women students ma- 
joring in physical education at The 
University of Michigan, the course 
now offers eight weeks’ experience in 
the art of counseling children to stu- 
dents of varied backgrounds and in- 
terests from many different colleges 
and universities throughout the United 
States. For many students it is a “get- 
acquainted-with-self”’ summer to de- 
termine whether they should pursue 
a curriculum that involves working 
with children and for which age chil- 
dren they are best suited. 

The counselors-in-training study, 
work and play, always under the su- 
pervision of full-time university facul- 
ty members who live on the camp 
grounds and devote their complete 
time to the counselor education pro- 
gram. Supplementing the efforts of 
the faculty members, the directors 
and administrative staff of each divi- 
sion work and make the four weeks 
in their division a worthwhile learn- 
ing experience for students. 

The internship consists of four 
weeks as an assistant counselor in 
the junior division, working with chil- 
dren between 8 and 11 years old, and 
the other four weeks in the interme- 
diate division with campers 12 to 14 
years old. 

Along with internship, students 
spend five hours in class work each 
day. A two-hour daily lecture period 
includes discussions on child growth 
and development, with particular em- 
phasis on psychological and physical 
characteristics of different age groups. 
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Both Students 
And Campers 


Skills relative to nature, campcraft, 
arts and crafts, storytelling, games, 
campfires and campfire singing are 
included as techniques a _ counselor 
might use in handling the group liv- 
ing of campers. 

Since there is such a great demand 
for swimming counselors in summer 
camps, the C.I.T.’s spend two hours 
a day in swimming and small craft 
classes. Opportunity is provided for 
each student to progress as far as 
their own ability will allow. The Red 
Cross Life Saving Certificate and the 
Water Safety Instructor rating are 
available to all who can complete the 
requirements within the eight weeks. 


First Four Weeks 


During the first four weeks, the 
students spend one hour each day in 
an Activity Survey course. Activities 
included in the survey are archery, 
tennis, badminton, and _ recreational 
sports. During the last four weeks, 
the students choose a specific activity 
for concentration. They may select 
either archery, tennis or campcraft as 
the area in which they would like to 
develop advanced proficiencies. 

Not all of the course is work or 
taught in a class situation. There are 
cook-outs at Lake Michigan, over- 
nights, canoe trips down the Board- 
man and Platte Rivers, and inspection 
trips to other summer camps in the 
area. 

Students earn six hours’ undergrad- 
uate credit. Fees are the standard 
summer school tuition schedules set 
by the University of Michigan, plus 
a camp privilege fee. Room and 
board for each student is provided by 
the camp in exchange for services 
rendered as assistant counselors. 


Dr. Joseph E. Maddy, president 
and founder of the National Music 
Camp, enthusiastic about the C.LT. 
program since its inception in 1944 
Says, “In line with the camp’s edu- 
cational aspects, the training has bene- 
fited both the students and the camp- 
ers. 

During the summers of 1956 and 
1957 the enrollment included a man 
student. The need for a counselor 
training program for men has long 
been recognized by camping people 
in the United States. For the 1958 
Summer session the faculty was ex- 
panded to four to include a man to 
supervise men students in their in- 
ternship in the Boys’ Camps. The en- 
rolilment for the 1959 season co-edu- 
cational counselor education included 
5 men and 24 women students. In- 
quiries indicate that the co-educational 
aspect of the program has “caught 
on” and will become a_ permanent 
part of the course. 

Since such a program meets a 
definite need, it is hoped that more 
and more camps and schools will work 
together to provide supervised coun- 
selor training simultaneously with an 
internship experience for which col- 
lege credit may be granted. 


—Miss Myers is a member of the 
National Music Camp staff and an 
instructor in Physical Education 
for Women, University of Michi- 
gan, 
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Your Camp 
A Road To 


Forest Conservation 


By Morris Mash 
U.S. Forest Service 


HERE IS NO better place than 

camp to introduce youngsters to 
an approach to the woods that has 
healthy, long-range effects both for 
the woods and the youngsters. Today’s 
green, impulsive mass of young camp- 
‘.ers can be tomorrow’s enlightened 
public. Such a public goes a long way 
toward guaranteeing the perpetuation 
and safety of the forest. 

Camp, of course, means fun and 
adventure as far away from the school 
room as possible. For many, it is the 
first contact with the woods; for many 
others, the only contact during the 
year. In the atmosphere of camp, ac- 
tivities beckon, distractions abound, 
new sensations crowd in from all di- 
rections. 

The counselor is aware of this, yet 
he knows that these are the conditions 
under which he can awaken a life- 
long, sympathetic interest in forests 
and forestry. He doesn’t do this by 
expounding dry statistics about the 
timber needs of our country in the 
year 2000 before a restless group 
packed in the recreation hall on a 
rainy day. Nor does he arouse any 
suspicion among the campers that he 
is trying to teach them something in 
a way that almost smacks of school. 

One possible approach is to regard 
the forest as a summer community 
and the campers as citizens of that 
community. The counselor might 
point out that we take pride in our 
home town and work toward making 
it a better place to live in. Our sum- 
mer community, transferred for a 
brief period from city streets or vil- 
lage square to the forest, should en- 
list the same pride and effort that are 
the earmarks of good citizenship. 

The needs and problems of a for- 
est are similar to those of a town. 
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There are, for instance, the problems 
of fire prevention, sanitation, over- 
crowding, disease, road maintenance, 
and general care and growth of the 
population. The problems are pretty 
much the same except that we have 
substituted paths, rivers and lakes for 
concrete thoroughfares, and trees and 
wildlife for people. 

Civics is the tool used to work out 
the problems of town or city. In the 
forest, the tool is forestry. It is as 
interesting, in its way, as civics, for 
aS Civics is concerned with our town’s 
affairs and the rights and duties of 
its citizens, so forestry deals with the 
affairs of the forest and the functions, 
uses and interrelatedness of its in- 
habitants. 

Seen in this light, the importance 
of the forest in its entirety towers 
above the simple recreational features 
that draw the young camper to it for 
a few weeks of the year. Introducing 
the camper to this living community 
adds a new dimension to his under- 
standing of nature. Nature study be- 
comes practical and meaningful as 
well as fun. Natural objects fit into a 
broad pattern of interdependence. The 
camper feels a sense of accomplish- 
ment through his participation in im- 
proving or maintaining the “general 
welfare” of his surroundings. 

The forest, then, is our town. With 
the camp serving as town hall, how 
do we go about knowing and perhaps 
taking care of this community? One 
way is to learn of its place in the 
vast complex of forest land in this 
country. How is it related to other 
forest land in this area and in distant 
areas? What importance attaches to 
it? What are its resources and how 
does it contribute them to the local 
economy? What is the state of its 
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roads, its recreation facilities, its 
health, its protective measures? 

A good town is livable because it 
has certain positive qualities. Unsight- 
liness, hazards of various sorts and 
poor resources or poor use of avail- 
able resources can keep a town from 
growing. The same applies to a forest 
community. Forests must be made or 
kept safe, attractive, and productive. 

Campers may help to keep the for- 
est safe by clearing trails, learning to 
make and put out campfires properly, 
preventing stream pollution, and exer- 
cising the same principle of safety in 
their everyday camp activities that 
they exercise at home. 

Keeping the woodlands free of lit- 
ter, providing food and cover for 
wildlife, improving the appearance of 
the camp area, preserving informa- 
tional signs and recreational conven- 
iences, and serving as good examples 
of forest users to others, are some of 
the ways to keep the forest attractive. 

Being aware of the resources of 
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our forests in terms of timber, water, 
grass, wildlife, and recreation leads to 
a knowledge of their productive val- 
ues. Specifically, the young camper 
should know the resources of his re- 
gion, the kind of timber grown, and 
the uses to which that timber is put. 
A town is a good place to live in 
when its citizens take a hand in keep- 
ing it that way. Violations of laws, 
misbehavior, and disrespect for prop- 
erty are a few of the deviations that 
citizens frown on. The forest, too, has 
its own regulations and expects a 
certain norm of behavior from its 
users if it is to function properly. 
Wholesale, thoughtless destruction 
and mutilation of trees transforms a 
useful area into a desolate one. Un- 
treated sewage and industrial wastes 
poured into streams, or unregulated 
and illegal hunting damage recreation, 
wildlife, or water values. And, every- 
one Knows the results of carelessness 
in handling fire in the woods. 
Campers should be informed of the 
regulations and practices that make 
a good forest community. These reg- 
ulations and practices, under the gen- 
eral heading of forestry, are _ the 
standards by which good forest be- 
havior and poor forest behavior are 
measured. As _ citizens and junior 
guardians of the forest, campers will 
learn to recognize infractions and re- 
gard them in the same disapproving 
way reserved for those whose actions 
are contrary to the town’s welfare. 


Interest In The Forest 


Interest in the forest as a commun- 
ity is the first step before expanding 
the theme of forests and forestry. 
Once generated, the counselor can 
then touch on different aspects of 
forestry in a way likely to spark that 
constructive attitude toward forest 
conservation he hopes to develop. He 
may choose to do this by exhibits, 
demonstrations, nature collections, or 
dramatics. These are good but limited. 
An active woods program, on the 
other hand, devoted to nature study, 
woodsmanship, and hiking puts the 
camper in an environment where for- 
estry and its problems are real and 
close at hand. Unobtrusively, simply 
and with few technical terms the 
trained counselor can work in for- 
estry lessons with woodland experi- 
ences. 

Someone spots a deer, a woodchuck 
or some other animal. This is the 
counselor’s cue to talk about wildlife, 
its role in the forest, the necessity of 
harvesting game when it becomes so 
numerous that it upsets the food bal- 
ance, the problems of food and shel- 
ter, or the pleasures of hunting and 
fishing and how these depend on ade- 
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camp menu with quantity recipes 


By Marie E. Knickrehm and Dorothy M. Proud 
Cornell University, Ithaca, N. Y. 





OR THIS MONTH’S menu, the seventh in Camping 
Magazine’s series, you can use either lamb or beef 
stew meat for Shepherd’s Pie which has a mashed potato 


topping. 
Do try our recipe for Celery Seed Dressing. It’s easy 


CELERY SEED DRESSING 


YIELD: 1 quart 


l's c. sugar 1 c. vinegar 


to make and good on cabbage as well as fruit salads. 


Menu 
Shepherd's Pie 
Fruit, Salad with Celery Seed Dressing 
Coconut Cream Pudding 
Hard Rolls — Butter 
Milk 





3 c. salad oil 
3 tbsp. celery seed 


1 tbsp. mustard 
1 tbsp. salt 
1/3 tsp. grated onion 


1. Mix the sugar, mustard, salt and grated onion in 
a bowl. Add a small amount of vinegar to make a 
paste. 


Add oil and vinegar in small amounts, beating 
after each addition. Add celery seeds. 


Recipes above from College of Home Economics, 
Cornell University. 











YIELD: 50 servings 
10 lb. lamb or beef stew 


3 qt. water 

6 c. onions, small 
4 qt. carrots, diced 
4 lb. peas, frozen 
2% c. flour 


S. 


SHEPHERD’S PIE 
SERVING SIZE: 


2% c. cold water 

meat, cut into l-inch 4% c. salt 

cubes % tsp. pepper 

8 Ibs. potatoes, after 
peeling 

1 to 1% qt. milk, hot 

2 tbsp. salt 

’% c. butter or margarine 


+; cup 


Brown the meat in a hot oven (400° F.) Add the 
water and simmer in a slow oven (300° F.) until 
tender. 


Cook the onions, carrots and peas separately in 
boiling salted water until just tender. Drain. 


Make a paste of flour and cold water; add this to 
the hot meat mixture and cook until thickened, 
stirring constantly but carefully so as not to break 
the meat. Add the salt and pepper. 


Combine the meat and vegetables. Add further 


seasoning if necessary. Put into baking pans. 


Cook and mash the potatoes; add the hot milk, 
salt, and butter or margarine. 


Put a topping of mashed potatoes over the meat 
and vegetable mixture, using a pastry tube. 


Sprinkle paprika on the mashed potatoes and 
brown in a hot oven or under a broiler. 


Garnish with chopped parsley. 











COCONUT CREAM PUDDING 


SERVING SIZE: % cup 
1% c. sugar 

2% tsp. salt 

1% ec. cornstarch % ec. vanilla 

2 c. sugar 1% c. butter or margarine 
2 c. cold milk 2 c. coconut 

10 eggs 


YIELD: 50 servings 
4% qt. milk 
1 c. flour 


1. Heat the milk in a double boiler. 


2. Mix the flour, cornstarch, and sugar; add the cold 
milk and stir the mixture with a wire whip until 
perfectly smooth. Add this mixture to the hot 
milk and cook until thickened, stirring constantly 
with a wire whip. Cover and cook the mixture 
over hot water for 15 minutes. 


Combine the eggs and sugar; add them to the hot 
mixture and stir it until the eggs are well mixed. 
Cook the mixture for 5 to 10 minutes, stirring only 
occasionally. Remove from the heat. 


Add the salt, vanilla and butter. Stir the mixture 
only occasionally while it is cooling. 


5. When it is cool. fold in the coconut. 


Recipe from Wood, Marion A. and Harris, Katharine 
W., “Quantity Recipes.” 
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the burgess 
publishing co. 


invites you to examine 


books in our camping series 


creative nature crafts 
by bale 


stepping stones to nature 
by bale 


inspirational poetry for 
camp and youth groups 
by berger 


dance a while 
by harris-pittman-waller 


workbook for camp 
counselor training 


by hartwig 


teaching of tennis for school 
and recreation programs 


by jaeger-leighton 


camp craft 
by joy 


camping 
by joy 


the nature program at camp 
by nickelsburg 


a manual of riding 
by orr 


games for the elementary 
school grades 


by richardson 


games for junior and senior 
high schools 


by richardson 
beginning synchronized 
swimming 

by spears 

talks for teenagers 

by welch 


urite for free foldeci 
ing complete camping serics 


burgess publishing cc. 
426 south sixth street 


minneapolis 15, minn. 














(apie Goya 





ACA NEWS OF THE MONTH 


The Steering Committee of ACA’s 
1960 Golden Anniversary National 
Convention is pictured at the closing 
luncheon. Members are, left to right: 
J. Wendell Howe, Convention General 
Chairman; Robert W. Simcock, Chair- 
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man, Finance Division; Claire Bar- 
ricks, Chairman, Personnel Division: 
Max Caldwell, Chairman, Program 
Division; Ralph Benson, President, 
Northern California, host section for 
the San Francisco Convention. 





Public Relations News 
By Mrs. Ruth Isserman 
Chairman ACA _ Public 

Relations Committee 


A dozen or more Section Public 
Relations Chairmen met at National 
Convention, most of them eager to 
tell about new public relations ideas 
developed by their Sections and show 
samples of their projects. These pro- 
jects will be passed on to Sections. 
Also, when the manual on _ year- 
round public relations is revised, a 
part will be devoted to public rela- 
tions projects undertaken by Sections. 

Two years ago at National Con- 
vention only two people came to this 
meeting and the chairman could give 
only vague promises of assistance. So 
much progress in such a short time 
encourages us to augment the pub- 
licizing of the values of ACA and 
camping, ever more important with 
the multitude of challenges to our 
camping programs. Some educators 
and parents, overlooking the fact 
that children need the benefits of 
wholesome, relaxed, happy vacations 
in the “woods and wide open spaces” 
under good guidance and leadership, 
are advocating a 12-month school 
program. We must stand up as never 
before and tell about ACA and 
camping through press, radio and TV. 

The National Public Relations 


Committee has sent to Section Presi- 
dents a new two-pocket folder of 
promotional materials for use of Sec- 
tion public relations chairmen. One 
pocket of the folder contains the 
kit for Camp Week and an ACA 
Fact Sheet similar to the one devel- 
oped by Daniel Edelman Agency. 
The other pocket contains a new 
manual developed by the Committee 
to aid Section chairmen in securing 
year-round publicity for ACA and 
camping. Included also is a new 
pamphlet entitled “Public Relations 
Aids,” listing material available 
from National headquarters. We 
hope to be able to revise these aids 
and improve them with suggestions 
from members. 


Leadership Training 
Courses Announced 


Each year Camping Magazine lists 
courses offered for training camp 
counselors and leaders. Below are 
those reported to us for this year. 
Check them over—one or more 
may be just the course to help your 
staff. 


Lake Dunmore Trip Leaders School 
Date: June 19—26. 
Place: Lake Dunmore, 

Vt. 

Content: Techniques and skills of 
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Salisbury, 





tripping in forest environ- 
ment, including ACA Campcrafter 
and Advanced Campcrafter Cert- 
fication. 
Fee: $50—all inclusive. 
Contact: Abbott T. Fenn, 
bury, Vt. 


group 


Salis- 


Campcrafters Training Camp 

Date: June I—8 

Place: Camp Winnataska, 
Ala. 

Content: Campcrafter training for 
leaders toward ACA Certification 
conducted in primeval setting. 

Fee: $30. 

Contact: 
ingham Sunday 
Title Bldg., Birmingham, 


Eden, 


Birm- 
S11 


Dr. D. R. Price. 
School Council. 
Ala. 


Outdoor Education, Camping 
and Conservation 
3— 13, 


3-23, 


Dates: 
Aug. 3. 


July 


N. J. State School of Con- 
Lake Wapalanne, Branch- 


Place: 
servation. 


ville, N. J. 


Content: Courses in outdoor edu- 
cation, camping and conservation, 
approved by N. J. State Board of 
Examiners to meet specific require- 
ments for certification to teach 
grades one through eight. Each 
courses provides two semester hours 
credit. 

Fee: $80 each two semester hours. 

Contact: Clifford E. Emanuelson, 
N. J. State School of Conservation, 
Branchville, N. J. 


Gay Valley Nature Institute 
Date: June 6-12 
Place: Gay Valley 

vard, N. C. 


Camp, Bre- 


Content: Emphasis on_interpret- 
ing the out-of-doors and developing 
skills and techniques for guiding 
fieid trips, laying out nature trails, 
developing museums, selecting and 
using nature materials and under- 
standing local conservation problems. 
$30—all inclusive 


Fee: except 


bedding. 


Mountain Leadership Workshop 


DaTeE: June 16—2! 

PLACE: Appalachian Mountain 
Club. Pinkham Notch Camp in the 
White Mountain National Forest, 
Gorham, N. H. 

CONTENT: To prepare, more 
quately, counselors and group leaders 
to lead other persons and groups in 
New England mountain country. In- 
struction especially aimed at conduct- 
ing groups on trails above treeline. 
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FOLDING BANQUET 
TABLE LINE 


FREE- 1960 CATALOG AND DIRECT-TO-INSTITUTIONS PRICES 


Kitchen committees, social groups, attention! Direct-from-factory prices — discounts up to 
40% — terms. Churches, Schools, Clubs, Lodges and all organizations. Our new MONROE 
1960 FOLD-KING FOLDING BANQUET TABLES are unmatched for quality, durability, 
convenience, handsome appearance. NEW—completely automatic lock on pedestals and legs, 
“snaps” them rigidly in place. New pedestal and frame construction. 68 models and sizes. 


Ask for our beautiful new catalog with color pictures of Folding Tables, Folding Chairs, Table 
and Chair Trucks, Portable Partitions, Bulletin Boards, Folding Risers and Platforms. Send to: 


THE MONROE COMPANY 


171 Church 


St. BQUGT 9 Gal: 











your campers will love singing 
these all-time favorite 


SPECIAL CAMP PRICES: 


50¢ per slide 
$] .00 per slide 


songs, 


, es 


34" x 4” =~ 


send for our catalogue of hits now! 


NATIONAL STUDIOS 


44 W. 48th St., New York 36, N. Y. 








WE ARE A 
PRIME SOURCE 
FOR 
HANDICRAFT 
MATERIAL 


MAGNUS CRAFT MATERIALS, INC. 


108 FRANKLIN ST., NEW YORK 13, N. Y 








CAMP SPECIALTIES 


Trading Post 
and 
Promotion 

Supplies 
Personalized Pca: sox 


/ All sundries 
also 


Stationery 

Pens, pencils 
Flashlights, knives 
Emblems, 


Paper place mats 
cups and 
napkins 

Birthday and 

P.O. Box 155'B |__‘eunion cards 
HADDON HEIGHTS, N. J. 








Exploring with 
Quoin SOUPS 


The Mt. Everest Expedition, 
Andean Expedition and African 
exploration teams have termed 
QUORN SOUPS “The most 
handy imaginable provision.” 


For a quick, but delicious meal 
nothing beats QUORN SOUPS 
Easy to prepare. Portion con 
trolled. No leftovers, no waste, 
no refrigeration 





6 types in handy bar pack— 
Chicken 
Vegetabie 
Tomato 
Mushroom 
Celery 

@ Oxtai! 





34 oz. bar makes 45 ozs. of soup. | 





CALVERT, VAVASSEUR & CO. IN 


Write for quantity prices. 


C.. 19 RECTOR ST. NEW YORK 6, WY. 





Dress up your camp with 
AVENARIUS 


CARBOLINEUM 


Beautifies and 


Preserves Wood 


STAIN — Beautiful 


rustic brown 
PRESERVER — Doubles 
and triples the life 
of wood 

TERMITE STOPPER — 
Saves valuable struc- 
tures 


Apply anywhere — spray, brush or quick dip 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, Milwaukee 9, Wisconsin 











by 


FITNESS 


to music 





Elementary Grades 
- High School Girls 





ACTIVITIES. Y NI 


ED DURLACHER | 


MODERN | 
DYNAMIC 
PHYSICAL 


Vi tree 
brochure 


for Primary Grades Prrrrainratit ts a! 


Box CA, Freeport, N. Y. : 
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CENTRALIZE 


your food preparation 


and SAVE MONEY 


with-- 





_ Vacuum Insulated 
- Dispensers 


@ Greatest Durability 
@ Highest Permanent 
Thermal Efficiency 
@ Unequaled Sanitation 





SERVED THRU 
A FAUCET 


ALL BEVERAGES 
INCLUDING MILK 


ANY HOT OR COLD 
BEVERAGE EXCEPT MILK 
Eliminate Costly Duplication Of Equip- 
ment, Labor And Space By Adopting The 
“AerVoiD-Central Kitchen System” 


Serve Food or Beverages piping Hot 
or refreshingly Cold to any number of 
people, at any number of locations, any 
distance, with Portable ““AerVoiDs” — 
Their permanently efficient VACUUM - 
INSULATION does not settle, shrink 
or deteriorate. It provides a positive 
“Safeguard” against insanitary leak- 
age, because it re- 
guires Air-Tight 
Construction of 
the Greatest Dur- 
ability — Specify 
“AerVoiD” to be 
Sure! 
® Highest In Quality 
@ Lowest In Cost 


Write for FREE Literature Kit CM-23 


Vacuum Can Co. 
19 S. Hoyne Ave., Chicago 12, Ill., U.S.A. 
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With Sonitary Construction 

Requirements (Ordinance 

\And Code Pub. No. 37) 
OF THE U §S 


PUBLIC HEALTH 
SERVICE 


Fee: $50.—all inclusive 
CONTACT: Mountain 
Appalachian Mountain Club, 

St., Boston 8, Mass. 


Workshop, 
5 Joy 


Conference for Trip and 
Campcraft Counselors 

DaTE: June 15—22 

Piace: Blazing Trail, 
Me. 

CONTENT: For men and women 
who have sufficient background of 
camping experience to enable them to 
learn in a week how to arouse inter- 
est of campers in real camping out. 
Course follows the program as out- 
lined by the Junior Maine Guides and 
also includes ACA Campcraft Cer- 
tification Program. 

Fee: $50.—all inclusive 

Contact: Miss Eugenia 
Denmark, Me. 


Denmark. 


Parker. 


Hawaiian Scholarship 
Arranged 


Camp Pocono, Lakeville, Pa., re- 
ports that its first Hawaiian scholar- 
ship is set for 1960. Each year Poco- 
no includes counselors and campers 
from many states, nationalities, creeds 
and cultures. 

Hon. Frank W. C. Loo, currently 
serving in the House of Representa- 
tives as Congressman from Hawaii, 
is chairman of the scholarship com- 
mittee. He is assisted by Prof. Ben 
Norris of the University of Hawaii, 
James Michener and others. 

Chauncey Paxson, director of 
Camp Pocono, completed the arrange- 
ments for the scholarship during his 
recent trip to Hawaii. 


1960 Red Cross Aquatic 
and Small Craft Schools 


In response to the increasing need 
for trained instructors in swimming, 
lifesaving, small craft operation and 
first aid, the American Red Cross will 
conduct 28 aquatic and small craft 
schools at camps throughout the 
country in June and August. 

These 10-day courses are open to 
men and women at least 18 years old 
who have above-average swimming 
ability. 

Additional information on dates 
and sites of the courses may be ob- 
tained from local Red Cross chapters. 





Correction 

For its January item about the 
death of Dr. John P. Sprague, Camp- 
ing Magazine received incorrect in- 
formation on Clearwater Camp for 
Girls. It was founded in 1932 and is 
under the direction of Mrs. John P. 
Sprague. 


International Camp 
Counselors Available 


For the camping season of 1960, 
the Committee on Friendly Relations 
among Foreign Students is bringing 
to the U. S. a group of qualified Euro- 
pean students, men and women, who 
will serve as counselors in camps. 
The Committee, which has 50 years’ 
experience in working with foreign 
students, is part of the National Board 
of YMCA. 

Applicants for these counselorships 
are recruited in European universities 
and are carefully screened as to their 
skills and knowledge of English. 
Aboard ship the Council on Student 
Travel will provide an intensive orien- 
tation and training course in Ameri- 
can life and camping methods. 

The contribution these counselors 
can make to camp program in new 
skills, different games and folklore 
will be a valuable addition to the 
experience of campers and counselors. 

Interested camp directors may con- 
tact The Committee on Friendly Re- 
lations among Foreign Students, 291 
Broadway, New York 7. 


ACA Publications List 
Increased | 


Copies of “Conservation of the 
Campsite” have been sent to all ACA 
camp members. This 36-page publi- 
cation is the latest result of the ACA 
Conservation in Camping Project di- 
rected by Rey Carlson under the Lily 
Endowment grant. Additional copies 
are available at 75¢ each from Na- 
tional headquarters. 

Rising costs of paper and printing 
have made necessary an increase in 
price of the ACA Health Examina- 
tion Form to 2¢ each. A similar price 
increase applies to the Camp Staff Ap- 
plication Form. 

Accident Report Forms are 
available to ACA members in pads of 
25 at 75¢ per pad. The form was de- 
veloped by the Health and Safety 
Committee to meet the Standards re- 
quirement for a standardized form. 
Camps using the new form are asked 
to send carbon copies (provided in 
the pads) to ACA for study and com- 
pilation. As soon as a significant num- 
ber are received, results of analysis 
will be available to all members. 

A Supplement to the 1959 Direc- 
tory of ACA Member Camps is now 
available at 50¢ per copy. Copies of 
the Directory are also available from 
National headquarters. 

“Which Camp for Your Child?,” 
out of print for several years, has 
been revised and its available at 15¢; 
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now 





25 or more, 10¢ each. 

Attractive copies of “The Unique 
Mission of Camping” by C. Walton 
Johnson, which appeared in_ the 
March issue of Camping Magazine, 
may be obtained at 75¢ each. 

“Camping Is Education,” published 
as a monograph in the January issue 
of Camping Magazine, is available at 
75¢; lower prices for quantity orders. 

Special binders, which hold 16 1s- 
sues of Camping Magazine and have 
stiff covers of green simulated leather 
with gold lettering, are available at 
$3.00 each. 

Members are responding favorably 
to the increased number of books of 
other publishers now distributed 
through National headquarters. The 
Publications Committee welcomes sug- 
gestions of titles which should be 
added. 

Lists of all publications available 
from ACA may be had on request. 


Hedley Dimock Memorial 
Fund Completed 


The memorial fund honoring Dr. 
Hedley S. Dimock has been complet- 
ed and his name will be added to the 
Ray E. Bassett memorial plaque at 
ACA headquarters. The funds will be 
used for the “continuing development 
of the National Headquarters.” 

Dr. Dimock was a recognized lead- 
er of organized camping and the au- 
thor of several books on camping and 
youth leadership. He was also Dean 
and Professor of Religious Instruc- 
tion at George Williams College and 
served for many years as chairman of 
ACA’s Standards Committee. 


ACA Sections Report 


Meeting, Conferences 


Region Il 

Western Pennsylvania  Section’s 
second annual Camp Fair had as its 
theme “Tomorrow's Children—Camp- 
ings Golden Challenge,” based on 
articles appearing in Camping Mag- 
azine for its series marking ACA’s 
SOth Anniversary. Catherine Reiley, 
ACA Leadership Chairman, was 
speaker at the Annual Dinner Meet- 
ing. 


A significant conference was held 
in Harrisburg, Pa., in February, when 
25 leaders of organized camping in 
Pennsylvania met with an equal num- 
ber of representatives from various 
departments of the state government. 
Purpose of the conference was to 
explore the potentials of camping in 
the state and to give both groups 
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REE. Catalog of Aluminum, Cop 


Amoricas Finest ! 


FRUIT -DRINK 
FLAVORS! 


SMITH JUNIOR (° 


fagunre ont 
’ SMITH- JU NIOR 
-_—_ BA ==2 


PLAY ORS 





12 SARATOGA AVE., ROCHESTER, N. Y. 





THIS BIG 
Illustrated Catalog of 


LEATHERCRAFTKITS, TOOLS, Ect. 


-to-Make Leathe : Purses, eteven, 


Easy 

| Belts, Billfolds, Moccasins, Other Projects. 
| Pinest Quality Tooling Leathers, Supplies, 
| Books, etc. COMPLETE STOCK — IMME- 
| DIATE SHIPMENT. 


Attention METALCRAFT Hobbyists 


r and 
Foil in Shapes and Sheets. Tools, Supplies 
and How-To-Do-It Books. Also Enameling 
Kilns, Supplies. 


1, C. LARSON CO. 820 Se. Tripp Ave. 
Department 9619, Chicago 24, Ill. 





FREE 


Write IVY CORPORATION, 
Montclair, N. J. for 


POSTERS 11'"'x 14" 


illustrating and describing 


POISON IVY 


$TOP SCRATCHING! This tannic acid treat- 


ment for ivy, oak or sumac poisoning is 
gentle and SAFE for children and adults, 
quickly dries up the blisters — often within 
a day. 


CIVY-DRY ) 


Lotion or Cream 
and IVY Super DRY 


INDIAN CRAFT 


Send for 48 Page Illustrated Catalog 

















‘upplies 
or all Beads, 
(indian Feathers, 

Books, 


Leather 


GREY OWL INDIAN CRAFT CO. 


4518 SEVENTH AVENUE, Dept. C-60 
BROOKLYN 20, N. Y. 


GE 63287 











For your Riflery Program 


° means — Order by Number: 
sours OP ES rams A-l, A3 
$7.00 
per 1,000 
A-1 50-Ft. 
JR. SINGLE BULL 


| Used in early stages 

junior qualifica- 
tion course and for 
|practice with any 


| j 

= ae. ie | 2 22 rim-fire rifle at 

—— 2 to 10 count. 
Size 7” = 946". 


A-3 15-FT. JUNIOR SINGLE BULL 


Used in early stages of junior qualification 
course and for practice with any ‘spring- 
type’ aw rifle at 15’. 4 to 10 count. Suze 


7° x 9% 

















Order bn Number: 
A-2 
$7.00 
per 1,000 
JUNIOR 5-BULL 
A-2 50-Ft. 
Used in advance 
stages of junior 
qualifications and 
for practice with 


any .22 rim-fire 
“tle at 50’. 5 to 10 


count. Size 7”x9%". 


SPECIAL 20% DISCOUNT TO CAMPS 
All prices are F.O.B. Washington 


NATIONAL TARGET CO., INC. 


1255 25th St., N. W. Wash. D. C. 




















ENRICH YOUR 
CAMPING PROGRAM 


with handy, useful, practical longplay 
recordings which fit into every aspect 
of camp life. In the catalogue of Folk- 
ways Records you will find superb 
quality LP discs for folk dance pro- 
grams, campfires, dramatic productions, 
children’s singing games, rhythmics, 
community sings, etc. Trained, experi- 
enced camping people, with an under- 
standing of camp needs, have put these 
records together. 
Here are just a few items you’ll be 
interested in: 
FC7510—SONGS OF CAMP 
FC7604—AMERICAN PLAYPARTIES 
FD6510—NORTH AMERICAN INDIAN 
DANCES 


For complete catalogue wmrite to: 


FOLKWAY RECORDS 


117 W. 46th St. New York 36, N. Y. 
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Extra quality 

in materials 

and workmanship 
makes Webb tents 
an economical, 
lasting investment 


The New WEBB Indian Tipi is copied from 
a real Sioux Indian pattern and is consid- 
ered the most authentic commercially made 
tipi on the market. Made in 4 sizes 12’ to 
20’ diam. 














WALL TENTS 


Heavily reinforced, extra-high walls, over- | 
lapping door flaps. Laced corners. Made of 
durable treated Army duck. 


HIKING TENTS 


for woodsmen who like 
to travel light 








BAKER TENT . . . large enough for cots, 
light enough to be carried by one person. 


EXPLORER TENT 
simple to 

erect, no 

bulky poles 

to carry 


Also available 
are top-quality 
Ponchos, Sleep- 





29458 N. 4th St. © Phila. 33, Pa, | 


Official suppliers to Boy Scout and 
Girl Scout National Equipment Services | 


— 


a 








| 
| 


) 





—— — 
—E 


opportunity to become better ac- 
guainted. Featured speakers describ- 
ed the scone and needs of camping 
and the help state departments can 
give. Specific suggestions for further 
aid by the state government and how 
ACA can take advantage of this aid 
concluded the conference. 


Central Pennsylvania Section has 
chosen Professor Robert Byerly as 
acting president and Betty Jane Can- 
non as secretary-treasurer. The Sec- 
tion has brought out its first camp 
directory and has been active, with 
other Pennsylvania Sections, in get- 
ting an ACA-sponsored bill passed 
by the state legislature. 


New York Section’s sixth annual 
Camping Fair, April 29-30, wound 
up a successful season’s activities. 
Major events of the year were: a 
fall workshop for new camp direc- 
tors; a January workshop on “Under- 
standing Our Campers’ Relation- 
ships; and three excellent member- 
ship meetings. 


Region Ill 

Michigan Section held its Camp 
Training Week End for camp stall 
and directors April 22-24 at Camp 
Ohiyesa. Special feature was the 
ACA Campcraft Certification 
Course conducted by Joe Gembis of 
Wayne State University and Camp 
Haza-Witka. About 12 hours of the 
weekend, plus two additional even- 
ing sessions were required for the 
course. Other events during the week- 
end were workshops and speakers. 


Region V 

Wisconsin Section was joined by 
the Chicago Section in its Spring 
Institute at George Williams College 
Camp. Program highlights included 
a panel of program specialists, camp- 
craft and day camp sessions, and a 
camp directors’ workshop featuring 
business management ethics, person- 
nel practices and _ policies, public 
relations and other common con- 
cerns. 


lowa Section, with other Sections 
of the Region, is making plans for 
the 1961 Region V convention to be 
held in Des Moines, Feb. 22-25, 
under the leadership of Genevieve 
M. Clayton, immediate past president 
of Iowa Section. One of the high- 
lights of the convention will be the 
annual meeting of the National ACA 
Board of Directors. 


Region VI 

Texas Section set up a team of 50 
members to promote American Camp 
Week. Individuals assumed a portion 


cf the publicity job which included 
newspapers, radio and TV, posters 
in public places, and announcements 
by mayors and church ministers. Mrs. 
Etta B. Ward, Section Public Rela- 
tions chairman, used the national 
ACA public relations kit and pre- 
pared modified fact sheets and other 
suggestions to fit local for 
members of the team. 


needs 


Region VIl 
Southerr 
received from 


California Section has 

two outdoor advertis- 
ing companies substantial contribu- 
tions of outdoor advertising space 
for the promotion of summer camp 
during March, April and May. The 


Model of ACA billboard is examined 
hy left to right: Sister Annette of Sis- 
ters of Social Service; Stan Michaels, 
ACA president elect, J. Grant Ger- 
son, Director, Calamigos Star ( 
Ranch; Tal Morash, Director, Los 
Angeles Camp Bureau. 


Section Board voted the money for 
the billboards, and Tal Morash, 
Director of the Los Angeles Camp 
Bureau, has been primarily responsi- 
ble for this public relations program. 
Miniature billboards are being car- 
ried in street cars and busses and 
delivery trucks. 


Inland Empire Section’s newly 
elected president is Vivian Allagaier 
of the Missoula, Mont., Camp Fire 
Girls. 


Oregon Section has elected Mary 
Jordon of the Portland Girl Scouts 
as president. 


Coronado Section has subdivided 
into four districts, each of which 
carries on its own program. An ex- 
ecutive committee meeting is held 
quarterly and the Section as a whole 
meets once a year. 


New officers cf Hawaii Section 
are: Lorin T. Gill, president; Jeanne 
Comer, vice-president; Vivian Lan- 
dry, secretary; Ed Higashino, treas- 
urer. 
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SUPPLIES 


A new enzyme and bacteria formu- 
la especially for use in camp sanita- 
tion has been introduced under the 
trade name of Bio-Tri-Zyme. This 
formula is said to break down organic 
wastes and grease in much the same 
way as the digestive system breaks 
down food in one’s body. Prices and 
information are available by writing 
Baer Products Co., P.O. Box 353, 
Asbury Park, N. J. 


Association Films, Inc., 347 Madi- 
son Ave., New York 17, offers on 
free loan to organizations a film en- 
titled “50,000 Lives,” which demon- 
strates the new mouth-to-mouth and 
mouth-to-airway techniques of resus- 
citation. The mouth-to-mouth tech- 
nique is now the official life-saving 
method adopted by American Red 
Cross and our Armed Forces. Aim 
of the film is to teach as many persons 
as possible the simple procedures of 
rescue breathing by mouth and by 
airway. Camp directors may secure 
the color-and-sound film for use in 
pre-camp and in-camp training by 
writing to Association Films. 


Jordon Commercial Refrigerator 
Co. recently introduced the “Cooler- 
ette” line of self-contained walk-in 
coolers, designed to meet requirements 
of those whose refrigeration needs do 
not justify a large cooling room but 
require bulk storage space. Construct- 
ed of galvanized steel, “Coolerette” 
models are said to be weather-resist- 
ant and suitable for outside installa- 
tion. For details contact the company 
at 2200 Kennedy St., Philadelphia 
37, Pa. 


Camp Cooperative Buying Service, 
Inc., is a non-profit organization 
formed to provide better purchasing 
facilities for children’s summer camps 
and information on developments in 
equipment and supplies in the camp- 
ing field. Their service is available to 
camps anywhere in the country. For 
full information write to Camp Co- 
operative Buying Service, Inc., 201 
W. 72nd St., New York 23. 


A tiny camp stove, a little larger | 


than a can of soup and weighing [8 
ounces, burns 45 minutes on % pint 
of gasoline. It has an aluminum cover 
that doubles as a cooking pot. Write 
Rexo-Therm Sievert Sales Inc., 986 
Ogden Ave., Naperville, Ill., for data. 


CAMPING MAGAZINE 








IF YOU ARE NOT NOW 
A CAMP COOPERATIVE 
BUYING SERVICE 
MEMBER, HERE ARE 
SOME FACTS THAT 
YOU SHOULD KNOW... 


e A non-profit cooperative organization 
dedicated to better purchasing for 
children's summer camps. 

The largest purchasing organization in 
the camping field. 

Owned and operated by 162 camps, 
both small and large, private and or- 
ganizational. 

Services camps nationwide, for our 
sources are direct from manufac- 
turers. 

Makes available to each camp the 
services of the manager and his en- 
tire staff, experienced buyers of all 
items needed in a camp operation. 
Its volume purchasing power will save 
you money, time and effort. 

Eight successful years of operation. 


For complete information write 
Camp Cooperative 
Buying Service, Inc. 


201 West 72nd Street 
New York 23, N. Y. 
SUsquehanna 7-0008 














Volva-Shoon 


SUPPLIES 


TRY 4 /[ 43 


on imprinted 


T-SHIRTS * SWEAT SHIRTS 
CARDIGANS « SHORTS 
WIND BREAKER JACKETS 
PENNANTS « EMBLEMS 

CREW HATS « CAPS 
LAUNDRY BAGS 
HEAD SCARFS 


COMPLETE CATALOG & PRICES ON REQUEST 
BUY DIRECT AND SAVE ! 


VELVA-SHEEN MFG. CO. 


GT iTdhimat melt: 








CAMPERS NEED 


America’s favorite 
lip balm 


For special 
prices to camps 
write 


Chap Stick Co., Lynchburg. Va. 





THE FINEST IN PRINTED FABRIC 


NAME TAPES 


FOR CAMP CLOTHES 


School Clothes and _ Institutions 


$1.00 per 100 


Send Check or Money Order 
Sorry, no COD’s 
QUICK DELIVERY 

Wholesale Accounts Welcome: 


NAME-ON CO. 


6024 MARKET ST. 








a3 “i 


\ 3 


MOSQUITOES — CHIGGERS 


K is 


TICKS BLACK FLIES it wos 


Meal” Kiel 
6 Oz. Only 98¢ 
Ask your dealer 








1 FREE 


¢ Shapes ¢ Jewelry 


Findings © Enamels 








(In shaker-top, un- 
breakable bottles) 


Exclusive 





Kilns ° 
Imported Tools 
New Complete Catalog Will Be Out Soon — 

Reserve Your Copy Now ! 


THE JEWELRY CRAFTSMAN CO. 
139 N. WABASH AVE. CHICAGO 2, ILL. 
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MORE FUN PER DOLLAR 
WHEN YOU BUY 


MOHAWK 
PADDLE BOARDS 
FOR YOUR WATERFRONT 
Ask the Camps Who Use Them 
MOHAWK CRAFTSMEN 


CALIFON, NEW JERSEY 


(Camping po 





CLASSIFIED SERVICE DEPARTMENT 





CLASSIFIED ADVERTISING RATES 
25¢ per word 
Minimum cost per insertion $5.00 
Box Service, if desired. $1.50 add'l. 











Help Wanted 




















STORIES, CRAFTS 
AND SONGS 


Recreational ideas for boys and 
girls in schools, camps, play- 
ground, and recreational pro- 
grams. Send $1 for five different 
original stories with crafts and 
song materials. 


STORY, CRAFT and 
SONG SERVICE 


Box 567 Ottawa, Illinois 


COUNSELORS, Michigan, private Boys’ & 
Girls’ camps. Swimming director, small 
craft, riding, riflery, athletics, dramatics, 
nature, etc. Write: L. Seeger, 8741 S. Cre- 
gier, Chicago 17, Ill. e 


SITE DIRECTOR for Primitive Camp on 
new Central Pennsylvania Mountain site. 
32 girls. Four 2-week sessions. Qualifica- 
tions: Minimum age 25; primitive camp- 
ing skills; administrative ability. Write 
Kathleen Dillinger, Girl Scouts, 114 Pine 
St., Harrisburg, Pa. e 

















American School Supply, Inc. 


“American Flag Headquarters” 


Manufacturers of 
Painted-Flocked and Embroidered Emblems 
TEE SHIRTS - SWEATSHIRTS 

PENNANTS EMBLEMS 
HEAD KERCHIEFS 


FLAGS & BANNERS 
934 MAIN AVE. PASSAIC, NEW JERSEY 


GREGORY 2-3752 














ELIMINATE YOUR 
COT PROBLEMS 


Spring made of Sturdy High Tempered 
Steel. Will not cave in center. No side 
helicals to come loose. Also made in 
Double Deckers. 


Write for Price List NS 
SJANCO 


“ 








EQUIPMENT CO. 


FULL TIME POSITION. Male or female. 
Arts & Crafts or recreational worker at 
Neighborhood Center. Good salary, vaca- 
tions, etc. Provide complete educational 
and experience background. Write Box 767. 


PROGRAM DIRECTORS, 23+. G. S. Camp 
in N. Y. State. Supervisory experience. 9 
a EY Camp Div., 133 E. 62nd St., N. _. 


SAILING COUNSELOR. Camp Pocono = 
boys. Major activity on Lake Wallenpau- 
pack in Pocono Mountains. 40th season. 
Write: C. G. Paxson, Penns Park, Bucks 
Co., Pa. e 


JAYSON CAMPS—35th YEAR 
MASSACHUSETTS BERKSHIRES 
MEN: Physician, pioneering, rifiery. 
OR WOMEN: Tennis, ceramics, canoe trips, 
phys-ed majors. Box 876, Greenwich, Conn. 
e 


COUNSELORS: For leadings boys’ camp in 
Maine. Arts & crafts, athletics, canoeing, 
drama, photography, riding, riflery, water- 
skiing, general. Teaching experience pre- 
ferred. Couples considered. James H. Lawr- 
ence, 21 Ria Drive, White Plains, N. Y. e 


VERMONT GIRLS’ CAMP has openings for 
mature counselors: sailing, canoeing, 
swimming, athletics, journalism, arts & 
crafts and painting, Head of Small 
Crafts. Write: Room 1807, 50 ieee 
New York 4, N. Y. 


VERMONT GIRLS’ CAMP has nn 
for Head of Swimming and Head of Ath- 
letics. Write: Room 1807, 50 Broadway, 
New York 4, N. Y. t 


CAMP SOMERSET FOR GIRLS 
in Maine has openings on staff for ath- 
letics, tennis, tripping, sailing, archery, 
golf, riding, dramatics, fiflery, crafts, 
music (piano-song leader). Applicants 
must be 21 years of age with previous 
camp counseling experience. Salary range 
from $300 to $575 depending upon experi- 
ence, plus transportation and clothing 
allowance, etc. 150 campers, 60 staff. Write: 
Allen Cramer, 300 Central Park West, New 
York 24 de 
WISCONSIN GIRLS’ CAMP has openings 
for counselors 20 years or older, one year 
colle _ Counselors engaged for ability to 
live ily with campers as camp coun- 
aaieen ollowing program skills important 
but secondary; canoeing, sailing, tripping, 
riflery, tennis, crafts, dance, music, dra- 
matics. Write to: Miss Rosalie Giffhorn, 
1979 South St., Lincoln 2, Nebr. de 
CAMP ONOTO — PITTSFIELD, MASS. 

Leading boys’ camp, Berkshires, near 
Tanglewood, 26th season, seeks gp aang 
counselors, coaches. Tennis, golf, fencin 
rifiery, ARC swimming instructors, w 
craft, scouting, science-nature study. 
music, cabin supervisors, two nurses. Lou 
Williams, 44 Hall Place, Yonkers, N.Y. de 


COUNSELORS, COED CAMP. Upstate N. Y. 
Camper centered program. Openings for 
experienced group leaders. Also specialists 
in tennis, waterfront, athletics, fine arts, 
crafts, photography, nature, pioneering, 
construction, forestry, music, dramatics. 
Office: 151-15 85th Drive. Jamaica 32, N. Y. 


RAQUETTE LAKE GIRLS’ CAMP 
Applications invited for A.R.C. Waterfront, 
sailing, tripping, ski, tennis, golf, tram- 
poline, athletics. Established Adirondack 
girls’ camp. Brother camp across lake. At- 
tractive compensation for qualified per- 
sonnel. Write: 966 East 23rd St., Brooklyn 
10, N. Y. d 
REPRESENTATIVE for coed teenage camp, 
coastal Maine. Sailing, unique program. 
Write Box 759. de 









































COUNSELORS: Positions available for gen- 
eral counselors at boys’ camp and for men 
with specialties in tennis, boxing, wrest- 
ling, nature and sailing. College sopho- 
more or older. Write: A. G. Hare, Jr., 113 
Anton Rd., Wynnewood, Pa. ef 


COUNSELORS 20+. Adirondack coed —. 
Experienced men and women in all specia 
ties. Working couples considered. Also ex- 
perienced waterfront director. Top salaries. 
= full particulars and photo to Camp 
Northwood, 3750 Hudson Manor Terrace, 
New York 63. de 


HEAD COUNSELOR 
Established girls’ camp New England. 
Physical Education preferred 
(30+-). Attractive salary. Write full details 
giving experience, references. Write _— 
747. 


GIRL SCOUT CAMP needs program, water- 
front directors, unit leaders, dietitian- 
business manager, over 21. Butler Area 
Girl Scouts, Butler, Pa. cde 


COUNSELORS. Male, twenty-plus, no fam- 
ilies. Water safety instructors, canoeing, 
physical education students, rifle, archery, 
tennis, athletics, general. Attractive salar- 
ies, Adirondacks Sister Camp. Write, de- 
tails, references. Philip Drucker, Raquette 
Lake Boys Club, 144-11 Neponsit Ave., Ne- 
ponsit 94, N. Y. cdef 

















COUNSELORS: Brother-Sister camp in 
Berkshires (Mass.). Established 1921. Near 
Tanglewood. Staff ope 

women in 





dan arts 
- r nny Winter, 215 W. 92nd 8t., 
New York 25, N. Y. ef 


ENERGETIC MAN WITH ‘FOLLOWING 
wanted as partner in small New Hamp- 
shire camp. No investment required. Camp 
operating this summer. Write Box 761. d 


WISCONSIN BOYS’ CAMP on beautiful 
Green Lake. Private. Applicants 19 years, 
teachers and experienced. Send full par- 
ticulars, photo, references. C. Vee, 1430 
Granville, Park Ridge, Ll. de 


RIDING INSTRUCTOR 
Wisconsin boys’ and girls’ camps. Private. 
Must be experienced. Write full details, 
references and photograph. C. Vee, 1430 
Granville, Park Ridge, Ill. de 


CAMP ROBIN HOOD for BOYS 
Center Ossipee, N. H. 
Counselor openings, over age 21, in ar- 
chery, riflery, tripping, crafts, sailing, ten- 
nis, nature, ceramics, waterfront, ham ra- 
dio, sports, general men also. Write An- 
drew N. Friedman, Director-Owner (33rd 
season), 30 Eastchester Road, New Ro- 
chelle, N. Y. or telephone NE 6-3990. de 


COUNSELORS. Male & female, group lead- 
ers and assistant group leaders. Also spe- 
cialists in athletics, boating, nature and 
photography, for private coed, progressive 
camp in Central Massachusetts. Previous 
experience in camping, teaching or group 
work. Over 21 years. Married couples with- 
out children acceptable. Write: Camp 
Robinson Crusoe, 302 West 86th St., 

York 28. de 


CAMP LEONARD LEONORE 
A brother-sister camp at Kent, Conn., 80 
miles from New York, has staff age 
for counselors over 21. Salaries from $3 
up, depending on camp experience and 
skills. Swim instructors (WSI), tennis, 
golf, archery, tripping, pioneering, water- 
skiing, dance, music . athletic in- 
structors (phys-ed), WwW > we. 
George I. Fink, Box 186, Lawrence, N.Y. de 


Program Material for Sale 





























16 MM SOUND MOVIES 
Excellent used films for outright sale. 
Tremendous savings. Write for details 
about our exchange plan. Free giant bar. 
gain bulletin features, educationa] films, 
sports, comedies, adventures, etc. Gaines 
“Sixteen” Films, 13735 Victory Bivd., Van 
Nuys, Calif. 
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Position Wanted 


Camps for Sale 





YEAR ROUND CAMPING POSITION 
desired by college graduate. Recreation 
and camping major with 6 years private 
camping experience as _ trippin and 
campcraft director. Married. Write 





QUALIFIED, CAPABLE, young man age 31 
desires position as assistant camp director. 
Can furnish highest business, personal 
and social references. Write Box 764. e 


PROPERTY SUPERINTENDENT 
Year-round position wanted by college 
graduate with major in camping. Experi- 
ence: Several summers as tripping and 
campcraft leader; also carpentry and 
maintenance skills. Young, responsible, 
married. Available June 1960. Write Box 
758. tf 
DIRECTOR seeks permanent all year 
around resident camp position. Experi- 
enced in programming, administration all 
phases camping. B.S., M.A., age 40. Write 
Box 766. e 


Partner Wanted 


QUALITY, LONG ESTABLISHED, COED 
camp, 90 miles NYC, has rare partnership 
opportunity for experienced camp man 
having following. Only replies containing 
resumes will be considered. Write Box 769. 


Special Programs 


WANTED: Camp desiring to introduce 
canoe and trail camping. Equipment and 
staff available for Adirondacks or Minne- 
sota area: other areas considered. Within 
framework of both organizations appeal- 
ing program developed for older boys 14- 
17. Write box 765. € 


Used Equipment for Sale 


SAIL BOAT 
Inland “D” Scow. Excellent condition. 
Ready to put in water. Two suits of sails 
with or without trailer. Good buy. Con- 
tact W. Dixon, 778 Chestnut, Neenah, Wis. 
e 





























PORTABLE CAMP CABINS with canvas or 
plywood roofs $275.00 and $295.00; alumi- 
num shower stalls plumbed up with basins 
attached $105.00; flush toilets $15.00 and 
$25.00; folding steel beds 36’. width $4.75; 
mattresses $4.50; wool blankets $3.00; 
kitchen equipment, dishes, utensils, etc. 
Brittingham Commissary, Inc., 1907 South 
LaCienega Blvd., Los Angeles 34, Calif. e 


Camps for Sale 


BERKSHIRE LOCATION 

Ideal site near Massachusetts Turnpike— 
New York Thruway. Includes year-round 
buildings. 450 acres. Has water, varied 
terrain. Will divide. Area offers excellent 
program resources for any type camp. 
Write Deerhill, Route 8, Otis, Mass. Tel.: 
COlfax 9-3171; New York, REpublic 9-0431. 

e 











PARTNER or FULL SALE. Coed camp 
Vermont, modern facilities, successful op- 
eration, Splendid opportunity. Reasonable. 
Write Box 770. € 


ESTABLISHED. Capacity 85. 120 miles NY; 
Philadelphia 80. Six sound buildings, 
modern plumbing. 2 streams, swimming 
pool, boating. Write Box 768. e 


CHILDREN’S CAMP 
in the beautiful Pocono Moun- 
tains. Fully equipped, modern facilities. 
Accommodations for 75-100, with room 
for expansion. Large pool and stable. Meets 
ACA and Pennsylvania State regulations. 
18 buildings, all in good repair. Camp 
ready to — 27.8 acres on good road. 
Price $50,000 e 

HARRY GOLDMAN, Realtor 
79 Pike St. Port Jervis, NY Phone 5.4711 


109 ACRE PRIVATE LAKE, ample sur- 
rounding acreage, sand beach, near 3 
scenic rivers. Non-commercial area. Mani- 
stee National Forest. Home and cottages 
of unusual quality. Owner. Box 224, Mani- 
stee, Mich. ef 


1,200 CAMPS & SITES — $15,000 & UP 
One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferred, to Mr. M. Otto Berg. 


NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
551 5th Avenue, N. Y. C. 17 MU 2-8840 


CAMPING MAGAZINE 





Nestled 








ox 757. 
tf 


ESTABLISHED CAMP, operated summer 
1959, Ripley, Chautauqua Co., N. Y. Three 
ponds, 200 acres, operated as horseback 
camp for girls, accommodates 60. William 
T. Hoag wz. Angola, N. Y d 
CAMP, ESTABLISHED, SUSSEX Co., N. J. 
100 acres, 13 acre lake, 16 buildings, fur- 
nishings and equipment, 55 miles NYC. 





days (phone DU 3-5294). 


WARREN CO., N.J. Desirable place for 
boys’ or girls’ camp. 750 ft. elevation. 
Swimming pond, streams, springs, wood- 
land, acreage, five buildings, 1200 cu. ft. 
freezer. Reasonable. Old Orchard Farm, 
RD 1, Box 280, Oxford, N. J. def 


Adirondack Mountain-Lakeside Camp 
Established, successful private boys’ camp 
accommodating 100. m for expansion. 
Operating to capacity 1960 season. Prac- 
tically private lake. ACA Camp Member. 
Write Box 749. def 


LONG ESTABLISHED PRIVATE camp for 
girls in Adirondack mountains. Complete 
enrollment for 1960. Director wishes to 
retire. Write Box 702. labcde 


LONG ESTABLISHED PRIVATE GIRLS’ 
Camp on Lake Erie located between Ohio’s 
two largest cities. Fully equipped. Beauti- 
ful waterfront. Residence included. Owner 
retiring. Reasonable. Write Box 755. d 

















Camps Wanted 





ROCKY MT., FAR WEST, operational, 
boys, girls or coed. Will purchase or lease 
with option to bu py ne Charles Eager, 
1855 Green, San ncisco, Calif. d 


Camps for Rent 








CAMP-SITE BERKSHIRES on Lake Gar- 


field, 135 miles from NYC. Over 100 acres, 
modern sixteen room house and buildings, 
over 20,000 feet floor space. Write Box ies 





BLUE RIDGE MT. location on Blue Ridge 
Parkway Appalachian Trail. Site undevel- 
oped. Write Howard Gray, Copper Hill, Va. 

e 





Camps Wanted to Sell 


CAMP SALES SPECIALIST 
If your camp is in Mich., Wisc., Minn., 
or Ill. and you have considered selling, 
please call COLLECT or write. I will make 
an appointment to see you, make a realis- 
tic evaluation of your camp, and discuss 
with you the possible sale in strict con- 
fidence. Call collect TY. 7-0333 or write 
A. J. Ditzik, Tyler Realty & Investment 
Co., 4760 Grand River, Detroit 8, Mich. tf 











Address replies to classified 
ads as follows: Box No. 
Camping Magazine, 120 W. 7th 


Street, Plainfield, New Jersey. 





ONLY 
Variable Pitch 


Blade Action 
EXCLUSIVE ON 26” 


ROOF /P MOWERS 


gives you maximum , 

cutting efficiency! 

Lets you adjust blade pitch 

: instantly for any cutting job 
t NOW. - Action-test Variable Pitch and other 
| Roof features on your own weeds and lawn 
® OIL BATH GEAR DRIVE © RUGGED UNIT 
CONSTRUCTION ¢ VARIETY OF ATTACHMENTS 


Cuts weeds and brush 
Mows Lawns ® Saws Trees 
Mulches Leaves 








Free Fact Folder 
and Dealer Name 


ROOF MFG. CO., Pontiac _, lil, 


INDEX TO ADVERTISERS 
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AUTHORS WANTED 
BY N.Y. PUBLISHER 


New York, N. Y.—One of the 
nation’s largest book publishers is 
seeking book-length manuscripts of 
all types —fiction, non-fiction, poet- 
ry. Special attention to new writers. 
For more information, send for 
booklet CP — it’s free. VANTAGE 
PREss, 120 W. 31 St., New York 1. 
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AFTER TAPS 


... the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed — of this wonderful 
thing called camping. 


Citizenship Training 


By Sidney B. Alexander 


N the seven stated objectives of the American Camping 
Association, the seventh says: 

“To give emphasis in camping to citizenship training 
in keeping with the principles and traditions of American 
democracy.” 

The alarming increase in juvenile delinquency, together 
with attendant lowering of moral standards, should cause 
us to give consideration to this objective. Examination of 
literature published by ACA fails to indicate any inter- 
pretive guide which explains the meaning of this particular 
objective. 

Citizenship training in camp should involve inspira- 
tional program appealing to the national conscience. Rais- 
ing a flag or banner is a traditional symbol of a united 
country, as well as an inspirational sign of unity among 
campers. It is not an idle ceremony. Hammett and 
Musselman described this ceremony as a “primary objec- 
tive to develop a feeling of reverence and appreciation for 
what the flag stands for” and “the flag of our country, 
which is raised every morning and lowered every evening, 
during good weather, and which stands as a symbol of 
our democratic way of life.” 

Fred V. Rogers, addressing an ACA convention in 
Washington, D. C., made an affirmative declaration pledg- 
ing support of the Association toward a patriotic concept 
of citizenship for all campers. Yet there may be camps 
in ACA that are opposed to camp program of a patriotic 
nature and avoid display of, or refuse to fly, an American 
flag on camp grounds. 

The flag of our country was adopted by the Congress of 
the United States, as was the Pledge of Allegiance. A re- 
cent amendment to this pledge adds: one nation 
under God...” 

[ believe there can be no other interpretation of the 
seventh objec.ive than that it refers to: 

|. An affirmative representation of American traditions 
making for good citizenship by display of the American 
flag, use of the Pledge of Allegiance, observance of Ameri- 
can holidays, and some study of historic Americana. 

2. A spiritual response in a camping experience related 
directly to an inculcated democratic feeling of brother- 
hood, which finds its basic precepts in the belief in the 
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Majesty of the Lord and the resultant religious teachings. 

Many will attack these thoughts as lacking a spirit of 
liberalism and as a restriction on civil liberties. I do not 
agree. In granting the Seal of Approval to any camp, | 
believe ACA affirmatively states that the camp believes 
in American traditions and does not carry on a program, 
political or otherwise, which is contrary to American 
teachings. Nor does the Seal represent any other concept 
than that the camp, whether Catholic, Protestant, Jew 
or Mohammedan, fosters a belief in a Supreme Being. 

When a camp displays the ACA Seal, most parents 
believe that the camp endorses these statements. They 
should not be misled. How can we perform our obligation 
to camp youth, who look to us for inspiration, unless we 
follow these concepts? 

Liberality of thought and action is a matter of degree. 
Justice Holmes once said, “The right of free speech does 
not give rise to permission for a person to yell ‘fire’ in a 
crowded theater, when there is no such fire.” 

Kenneth Webb in fine articles in the March and May 
1958 issues of Camping Magazine undertook to disting- 
uish observance of formal religion from other ways of 
fostering spiritual values. His path led inevitably to the 
conclusion that all motivation with reference to brother- 
hood, grandeur in natural wonders, and aesthetic ap- 
proaches is directly traceable to a concept of a Supreme 
Being. 

A concept of democracy must give full credence to 
religious instruction handed down to us through thousands 
of time-tested years. 

Let us not place ourselves beyond the true and tried 
tenets of our American way of life. It is our solemn 
obligation to truthfully and honestly state to parents that 
the Seal of Approval carries with it a forthright under- 
standing of our seventh objective. Properly construed, it 
is a firm support for the other objective pillars of our 
Association. 

Let us then not equivocate. There is no room in our 
Association for the un-American, unbelieving camp. 


—Mr. Alexander is co-director of Camp Deer Run, Sugar 
Grove, Pa. 
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WHEN YOU TALK OF 
CAMP WATER BEING SAFE... 


‘*Fresh and clear’’ isn’t good enough 


“Natural well” water or “‘spring-fed’’ water doesn’t mean safe 

____ water. Chlorinated water does. No matter how clear and clean water 

| x3 looks, if it’s not chlorinated it’s fair game at any time for disease- 
— bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
camp water... and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 
throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
$-92 





Let’s take a UT.) -/ ee 
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CAMPERS MEDICAL 
EXPENSE PLAN 


Flexible day and resident plans * Staff 
members may be included * Travel cover- 
age * Low Cost * Emergency dental care 
* Tuition refund 


Write: . 
E. A. Kenney, Exec. Dir., MUTUAL LIFE INSURANCE CO. 


14 S. Wycombe Ave., Lansdowne, Pa. Lancaster, Pa. 
Special Risks Dept. 
MEMBER ACA 


CAMPING MAGAZINE 
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Surkay: 


7 CAMP WATER HEATERS 
Wk i FL every hotwater-need | 








There are many precautions which you must 
take to protect the health of your campers, and 
none is more important than 180° sanitizing hot 
water for your dishware rinse. 


There’s really no reason to be without an 
adequate supply of clean hot water, when it’s 
so easy (and so economical) to install a Burkay 
wherever hot water is needed. Burkay Camp 
Water Heaters offer big performance in a unit 
that’s compact enough to fit most anywhere. 
They’re gas-fired, completely automatic, operate 
on all gases including LP. * 


Get full information from your A. O. Smith 
Burkay Distributor, or use the attached coupon. 


ee 4 
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Burkay Camp Water Heaters 
cre available in a full range 
of sizes and recovery ca- 
pacities. Choose the storage- 
type or coil-type model 
which best fits your needs. 
All models approved for 
safety and efficiency by the 
American Gas Association. 
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A. O. Smith Corporation 


Through wears SY .a@ better way - —— ao Dept. CM-560 
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Gentlemen: Please send me information on the complete line of 
' Burkay Camp Water Heaters. 
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Permagias Div., oan til. ee D. .. 8. cnnnsa Ge cetodeseceseeaews ae ee 


International Div., Milwaukee 1, Wis. Address 
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